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LOS SUENOS RESORT AND MARINA, ON COSTA RICA’S CENTRAL
PACIFIC COAST, IS THE BILLFISH CAPITAL OF THE WORLD.

Los Suefos provides a luxury gateway to incredible inshore adventures
and the best offshore marlin fishery in the world.
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CONTACT OUR SALES TEAM OR VIST LOSSUENOSPROPERTIES.COM
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Home to the renowned and highly competitive Los Sueifios Signature Triple
Crown Billfish Series, we inv yOou to ex ence a lifestyle beyond compare.

LOS SUENOS RESORT AND MARINA IS YOUR PREMIER LUXURY RESIDENTIAL
DESTINATION COMMUNITY.
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EXPERT CRAFTSMANSHIP AND A
COMPLETE RANGE OF MARINE
SERVICES UNDER ONE ROOF

Moaore than just a boatyard, American Custom Yachts'
&3-acre marine facility accommodates the construction of
ACY's world-famous custom sportfishermen and provides a
full range of marine services on site, including yacht repair,
repowering and refitting, complete painting services and
storage for over 300 vessels. Our reputation is built on
long-lasting relationships with our customers and business
associates. Our customers know they can come to us
anytime with any problem, just like family. Whatever your
marine service needs are, big or small, let us know. We'll
treat you right at home.
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CUSTOM YACHTS, INC.

Stuare, FL on the Obkeechobee Waterway
F72-221-9100 - WWW AMERICANCUSTOMYACHTS.COM
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Our Mission
InTheBite, founded in 2002, is the source for substance and authentic content for the serous offshore sportfishing community. We are
the curator of industry trends, boatbuilding, ownership, lifestyle, crew, employment, tournaments and more. We provide access to the
highest level of sportfishing across a variety of media channels — print magazine, website, video and social media platforms. If you
like sportfishing, you'll love InTheBite — we guarantee it.
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The new SiriusXM Fish Mapping™
service marks recommended
spots to fish directly on your
boat’s display.

Whether you're competing in a tournament, taking clients
on a charter trip, or fishing for fun, Fish Mapping provides
the edge you need with in-depth information to help you

find fish faster well beyond cell phone range.

Service includes all of SiriusXM Marine’s weather features.
Add SiriusXM Radio and you're all set for an incredible
day fishing.

Learn more at Siriusxm.com/fishmapping
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Boats are Gool

e write an editor

letter every issue.
These things usually de-
scribeanarticleortheme
within the magazine, or
maybe a trip or experi-
ence that made writing
it possible. Being that this is a special edition, we
thoughtwed do the same—describe the captain

pay survey or how and why we hope all of the
information contained hereinisimportant. Every
time we sat down to write that version of the
letter, it seemed boring and redundant.

We tried something different—to provide
value within context. We thought we'd describe
why information on boat ownership and ca-
reers in sportfishing is important in practical
terms. So here he goes...here’s why we are ex-
cited about a captain and owner’s guide, in its
most basic form.

Sportfishing boats are cool. They are sup-
posed to be fun, working on them shouldnt
suck. A captain’s job, when properly executed,
gives the rare opportunity to combine passion
and livelihood. Many people hate their jobs,
resent what makes their living, and spend their

work lives dreaming of retirement. A career in
fishing is (or ar least should be) different.

Owning and operating a sportfishing boat
is similarly amazing. Think about it... When
properly directed and organized, a boat be-
comes a vehicle that makes dreams come true.
Fishing how you want, where you want is an
amazing thing. Spending quality time with fam-
ily and friends chasing blue marlin and eating as
much lobster and grouper as you feel like catch-
ing is something that most can only dream of.
Sure, a boat is a hell of an investment, but when
it comes to closing a business deal or impressing
the client you've been chasing, there aren't many
more powerful tools in the arsenal.

Then there’s the travel piece. For most people,
the only way to cruise around tropical islands is
to book a ticket or two on a cruise ship. This isn't
all bad, don't get me wrong...between ducking
outbreaks of bird flu and trying not to have to
play bingo the whole time, how can that be bad.
Two hundred years ago, if a young guy wanted
adventure he could go west and do something
on the fronder. These days, however, opportuni-
ties for making an exciting living are few and far
between. Unless that is, you work in sportfishing.

Sure, as the saying goes, not all that glitters
is gold. Making a career in sportfishing comes
with hard work and its share of sacrifices. Like-
wise, owning a boat is not all unicorns and but-

terflies. There are thousands of moving parts
and unexpected expenses are par for the course.
When it comes to ownership and employment
within the sportfishing space, a serious commit-
ment is required. To make it work, and to jus-
tify the required investment of time, money and
energy, a certain amount of passion is required.
After all, if you were only in it for a fish fry, youd
be better off going to Red Lobster.

Therein lies the reason we have been so ex-
cited about making this Captain and Owner’s
Guide. Boats are cool. Whether you own one,
work on one, or just really enjoy being around
(or reading about) them, it is our hope that
the information in this guide will make the
experience better.

How would you gage this as a practical take-
away? It is our hope that the compilation of
years of knowledge and expertise taken from
some of the industry’s best can make the sport-
fishing experience more fulfilling. You know,
the whole—Less wishing, more fishing... Less
squealing, more reeling.... Less nag, more
drag... type thing.

Boats are cool.

A .

Elliott Stark
Editor-in-Chief
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CONCIERGE FOR CAPTAINS

FOR YOUR EQUIPMENT, MAINTENANCE & REPAIR PARTS TRUST US TO DELIVER WHAT YOU NEED

To learn more and apply, call our dedicated
concierge team or visit: suprememarinebylewis.com

954-767-1222

suprememarine@lewismarine.com
www.suprememarinebylewis.com
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FISHING ALONGSIDE, FOR A LIFETIME

For over 50 years, the founders of Bluewater Yacht Sales have worked hand-in-hand with the most
respected marine partners to provide exceptional sales and service to our friends and new customers.
At Bluewater, boating’s best brands are offered by some of the East Coast’s most experienced captains,
craftsmen and support teams. Working with Bluewater Yacht Sales is about more than buying or
selling a boat, it is about becoming a part of our family and enjoying the Bluewater lifestyle together.

WORLD-CLASS
SALES, SERVICE & SUPPORT
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877.269.3021 — BLUEWATERYACHTSALES.COM - ..
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Double Zero: The Importance of Hiring a Crew

Double zero is the term
we have used in this
business for as long as I
can remember. It stands
for owner/operator, or
boats with no crews. Hav-
ing a boat without a dedi-
cated crew doesnt make
sense. The owners of these boats may think
they are saving money by hiring a wash down
and wax crew to keep their boats shiny two
days a month. Some owner/operators think
that’s all there is to it!

Some of these owner/operators don't seem
to realize just how much more there is to main-
taining a fifty, sixty, or seventy- foot sportfish
boat. On numerous occasions, I've witnessed

By Captain
Scott “Fraz” Murie

double zeros come down to the dock with
their friends and guests to use their boat. The
boat is clean and shiny, but for some reason
it won’t crank. Maybe one engine cranks, but
the other one won't. Or, the AC is not work-
ing, and it’s hot as blazes on the inside.
Maybe the pumps have burnt up because
the sea strainer has been clogged for days, or
the water manifold is leaking because of elec-

trolysis. Maybe the bilge is full of water, bond-
ing wires are broken, or the water maker won't
work for lack of maintenance. The ice maker
may be tripping the breaker or the windless is
frozen from lack of maintenance. You get the
picture! (Turns out that keeping a sportfisher
in working order can be a full-time job—or
full-time jobs for three people)!

These are just a few of the many systems
on the boat that need continual maintenance.
The sad part is now the owner and all his
friends are standing around on the dock in
hopes that a crew from another boat can help
him get his boat up and running so they can
go have fun. All the money he thought he was
saving just goes into repairs that could have
been avoided if he had a good crew. Maybe
he wants to just drive the boat? I say go ahead
and drive the boat, but keep a good crew on
so when you come down it’s drivable. Also,
remember one of the top customers for prop
shops are owner/operators!

In my opinion, at the very least, you
should have one full-time captain on the
payroll. That said, it sure makes it tough for
one man to be left in charge—especially if

the boat is being moderately used. Using
freelance mates is an option; however, there
have been several situations I've seen where
the owner calls and wants to go fishing or
use the boat for business or pleasure, and the
captain is left scrambling to find help because
everyone is busy. If you are going to operate
a boat like this, it is a must to schedule your
fishing and boating events well in advance
so the captain can book freelance help. Even
then that can backfire.

With a good crew on board you will save
time and frustration but, of course, that only
happens when the crew is “good.” That’s a
whole other story. With a hired crew, you'll
catch more fish with less headache for sure.
We haven’t even talked about the safety is-
sues being an owner/operator. Bottom line
is if you can’t afford a full-time professional
crew. you might want to consider putting
your boat up for sale and chartering until
things improve. From my perspective, the
cost of hiring a full-time crew for a sportfish
boat should be considered not a luxury item,
but part of the operating cost of the boat it-
self—like dockage, fuel, and everything else
that you need for things to work properly.

— That's my two-minute warning. Fraz
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Attributes to Look For in a Long Term Business Relationship

I nordertosustainalong
term and healthy busi-
ness relationship, all the
stars mustalign perfectly.
Salary must meet the high
end ofindustry standards
and there must be al least
two months of paid vaca-
tion each year.. just jok-
ing. Unless you are reading the Millennial Hir-
ing Guide, the expectation that everything will
always be perfect at work is unrealistic. While
there is rarely perfect alignment or story book
professional romances, there are many ways to
discern how to a partnership may play out.
For a partnership to be successful, both par-
ties must put in work—at the front end (before
signing on the dotted line) and along the way.
The boat owner may want to pay close attention
to the type of captain he is looking for and the
skill and experience level required for the job. An
owner who plans extensive travel and high end
tournament campaign will have different needs
than one who plans to keep the boat behind
the house most of the year, with a hand full of
fun trips mixed in. While there is no right or

By Alexandra Stark
Licensed Psychotherapist

wrong program for you and your boat, under-
standing your plans will allow you to relay them
to captain prospects—and find the best match.
The best long term captain/owner relationships
generally involve captains and owners who are
equally committed to an passionate about the
program (as opposed to ones where the captain
feels he is travelling more than anticipated or
not getting to fish enough).

Both boat owners and captains should also pay
attention to compatibility of values personally
and professionally. A captain is a person who
will be around you and your family, friends and
guestsand it’s important to understand how your
captain will operate in a diverse set of situations.
The owner is the person who stakes your liveli-
hood—and someone you will inevitably spend
quitea bitof time with. Having compatible world
views and value sets really goes along way toward
making the relationship enriching and successful.

As a boat captain, you should also be vested
in learning as much as possible about the boat
owner and the operation that he or she envisions.
Receiving clear expectations about travel, salary,
benefits, job expectations are the way to go. Itis
crucial for the captain to understand the owner’s

intentions and ensure that the captain is a good
fit for that particular boat.

Once the particulars are worked out, there are
several ways to nurture the relationship:

1. Open and authentic communication: [
knowwhatyouare thinking... “Noway, notgoing
to happen.” I promise, it’s not so bad. AND you
may find that you like it more than you think.
'The foundation of any professional relationship
is trust. If you can find a way to build that—it
will make a world of difference for any barrier
that may pop up along the way.

2. Frequent feedback: This is where the trust
part comes in. If you have a trusting professional
relationship with your owner/captain, you will
be able to give/get the feedback that you both
need to run a successful operation.

3. Learningfrom each other: There is nothing
worse that doing the same thing over and over
until you retire—or die. Learning new skills or
techniques is what keeps professional life inter-
esting and exciting. Part of being able to learn
new techniques—in fishing oranything else—is
havingan environment that encourages practice
and experimentation, while allowing for a few
tangles along the way.

www.bahamasbluemarlincup.com ¢ Info@bahamasbluemarlincup.com ¢ 242.365.8044
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Considering a Career in the
Captain’s Chair? Know This

v K Running a sportfishing operation is a great

way to make a living doing what we love to

do. As caprains, we get to fish and travel to new
| . .
P places, making many new friends along the way.

As glamorous as this may sound, it also comes
with many sacrifices. It can be tough on rela-

i
N Tl

By Captain tionships whether it be with wives or girlfriends
' 1 Kevin Deerman  or family and friends. We spend a lot of time
j away from home, and even when we are home, we have no set 9-5

days or weekends off. For anyone out there thinking of pursuing
- a career as a sportfishing captain, here are a few things that may
be helpful to know as you plan your future.

1. Don’t try to jump up on the bridge too quickly. The more
experience you gain as a mate, the better captain you will be.
While the electronics we have today, and the many conveniences
made possible by modern technology, it may look easy to go
pretty much anywhere. When things arise—and they always do,
nothing beats experience.

2. Always work hard. Even when the owner isn’t around, oth-

= er captains and crews recognize good work ethics. They may be

the one recommending you for your next job.

3. Keep good daily logs. Good work logs, fish logs and cruis-

= =
BORN 7O FISH.- =
ing logs not only help you stay organized, but also keep a record
BU'LT TO WIN for any questions the boss may have. Good logs are also appeal-
L4 ing to potential buyers, should the boat be listed for sale at a

later time.

4. Help others out when possible. Anytime you can help
other crews, be it with an extra hand, spare parts, fishing or travel
knowledge, etc., doing so is a good idea. Not only will they al-
ways be more than happy to reciprocate in the future, but you
never know when you might need a hand yourself.

5. Have good communication with owner. Staying in touch
with the boss keeps everyone on the same page and prevents any
surprises from coming up. It’s always better to deal directly with
the owner versus going through one or two other people.

6. Always stay humble. There are many great captains and
talented fishermen in our business. For those humble enough to
ask, these are great sources of perspective who would gladly give
advice and answer any questions.

7. Try not to jump around too much. If you are interested
in a certain program, do plenty of research beforehand and make
sure it’s something that you will be able to commit to for a rea-

; sonable amount of time.
BOATWORKS 8. Be safe. The captain’s job comes with a lot of responsibility
not only for the safety of a multimillion-dollar boat, but most
importantly, your passengers and crew.
Five builds in progress, one for sale.

Reserve your spot today. — That’s the report from Texas!

252-728-2690 < JARRETTBAY.COM
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Secrion ONE

COMPENSATION OF CAPTAIN AND CREW

In spite of the size of the investment and
the responsibility of those at the helm, the
sportfishing industry all too often lacks the
standard compensation ' packages for cap-
tains and crew. Beyond the variability in
boat size between operations, there are gen-
eral differences in compensation between
regions. With all of these differences, and

the ‘fact that owner/captain financial ‘ar-
rangements are generally kept between the
two parties, how, does a captain or‘crew-
member know what is fair? How does an
owner or. prospective owner, who may be
new to' the sport, know what amounts to
adequate compensation? When it comes to
tournament winnings, what is the normal

breakdown of the split to the crew?

To answer these important questions, we
have hit the docks and performed the re-
search. The information enclosed in these
articles results from speaking directly with
experienced captains' and owners on the
subject. InTheBijte is the only source for in-
formation of this type.

CAPTAIN’S

PAY SURVEY

n 2012, InTheBite published a first of its kind survey of
trends in captain’s pay. Since it’s publication, this article has

been perhaps the most oft-requested in the history of the maga-

zine. Several times per month somebody emails or calls to or-

der the article. The 2012 version was based on dockside surveys

of owners at a tournament in the Bahamas.

As perhaps the centerpiece of the 2019
Captain and Owner’s Guide, we have revis-
ited the subject more thoroughly than ever.
What follows may well be the most compre-
hensive resource on captain’s pay and associ-
ated employment variables ever published.
We surveyed 51 boat owners with 10 ques-
tions designed to provide an accurate repre-
sentation of how captains are compensated

18 SEPTEMBER 2019

in relation to boat size, region, amount of
travel and other attributes. The survey also
provides insights into crew share of tourna-
ment winnings, benefits offered, mate hiring
policy and other related variables.

We hope that the results from the survey
may be useful to captains, owners and mates.
In spite of all of that goes into owning and
running a sportfishing operation, there is

surprisingly little information available on the
subject of captain’s compensation. While this
is by no means a definitive guide to how much
anyone should or should not be paid, the re-
ports provide a point of reference for impor-
tant information that can be sensitive to ask of
others and that is not available in other places.

InTheBite would like to thank the owners
who participated. While the inputs are anon-
ymous (and the survey was designed so that
it is not possible to guess who they may be by
their responses), only vetted, actual owners
of sportfishing operations are included in the
input. You can be assured that the responses
were not skewed by any keyboard comman-
dos or anyone hoping to drive up the average
to leverage themselves a raise.

Without further ado, here’s the 2019 /n-
TheBite Captain’s Pay Survey.

INTHEBITE.COM
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INTHEBITE
2019 CAPTAIN’S

InTheBite would like to thank the owners who participated. While the inputs are anonymous
(and the survey was designed so that it is not possible to guess who they may be by their
responses), only vetted, actual owners of sportfishing operations are included in the input.

Where did you find your captain?

Is your captain full-time or part-time?

B Answered 49

1 0l D Referred by a friend
Aeferred by a

yachl brokar

Promaled the male

Relerred by & boat
manut acturer k

'. Aresiared: 46

SOLO0%
Usad s job sarvice | TEHE

AT

S000%

2000%

2%.00%
[ifiaz s

Paet-thmea

0.00%
Full-time

What is the size of your boat?

30.00% 27.45%
20.00%
) 9.80%
10.00% 7.84% 7.84% 7.84%
5.88%
0.00%
&5 - ) w5 4 b : -":{i" & o .55 o 2
o p:.““% @ o o = & s ,,_ﬂfl 63 o L) N o
=] ook
o
Where is your boat's homeport? Do you offer benefits to your captain? {Chack i
y epo that apply)
50 00% 4374% 24.00% 50, 00%
0.0
A0 0
o 77.45%
30,00 30.00%
- wo0N 0,00
0.00 5807
1 35 104 1.55% F
Ly
OLD0% = . S S
Gaikt Souwth Southeant Mid- Rortheas! Canbbean Cemtral Dther
Itl;uﬂ F.lnrld.! [ i.'l!l.m:h: "aI:----' Arpanca [ fL0e
""" g gl gy i Nora Medical  Radrement  Vehicle Otk
Answered: 50
INTHEBITE.COM
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us a note:
info@inthebite.com

Real insight from 51 sportfishing boat owners.

What percentage of tournament winnings Do you deduct tournament/boat expenses before

is given to the crew on your boat? allocating the crew’s share of tournament winnings?
Armweiad. 49 BO.00% B Angaod: 49
B7.35%
E0.00%
33% i
Sty 32.65%
0.0
1] 0 20 3o 40

What is your captain’s annual base salary?

565,000 or less Antenired: 42
565,000-575,000
575,000-85,000
S85,000-5100,000
£100,000-5120,000

5120000 or more

0.00% 5.00% 10:00%

How long have you employed your

il 2 Do you have a full-time mate?
existing captain (approx)? .
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Mfﬂ\%é PASSAGE TO PARADISE.

*E} Dockage for Long Term, Seasonal, Monthly,
200 E. 13th Street and Transient.
Riviera Baach, FL 33404
(561) B42-7806 =+ New floating docks just 5 minutes from the deepwater

VHF Channel 16 Lake Worth Inlet.
RivieraBeachMarina.com

-@ Fuel now available! ValvTect marine specific
90-octane non-ethanol gasoline and ValvTect marine
grade diesel.

B Perfect jump-off spot for the Bahamas, fishing,
or relaxing.

1S Fishing charters, paddleboard and kayak rentals,

dinner cruises, and Ship’s Store onsite.
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is a 4,000 acre private ranch located in Corsicana, Texas-- just one hour south of Dallas.

ON MESA TROPHY WHITETAIL
Cotton Mesa's world class whitetail hunting is supplemented by trophy exotics from around

the world, including kudu, axis, blackbuck, bison, elk, fallow deer and more.

Enjoy hunting on over 4,000 acres of prime deer habitat and a family run hunting business for the past 33 years.
Cotton Mesa is owned and operated by Robert and Stephen Gegenheimer. Cotton Mesa Trophy Whitetail has
produced some of the top whitetail and exotics in the state of Texas. First class accommodations starting with an
8,000 square foot lodge that features six bedrooms all with private baths, cable television and internet access.

Cotton Mesa
P.0. Box 3071
Corsicana Texas 75151

www.CottonMesaWhitetail.com 903-654-3416 Robert @ CottonMesaWhitetail.com



A Crew’s Fair Share
of Tournament Winnings

Originally published in December 2014

InTheBite Staff Report

t happens every season. At some point, there is always a

captain or crewmember who feels they did not receive a fair

share of their team’s tournament prize money. With that in
mind, InTheBite performed research on the subject of a crew’s
percentage. What's fair? What's too little, or too much?

We conducted extensive interviews with
some of the sport’s top owners and captains
and the results were...interesting. For those
who compete in tournaments with more
than a pickle dish at stake, it’s a subject thats
near and dear to both hearts and wallets. The
percentage of prize money that’s awarded to
the captain and crew can range from zero to
100 percent. Generally, however, the crew’s
take falls somewhere in the middle.

Not surprisingly, the owners interviewed
for this feature wanted to keep their input
off the record. These anonymous owners felt,
understandably, that the financial arrangements
between themselves and their crews were
private matters. To respect their privacy while
representing the owner’s perspective, this
article includes owners’ input while not listing
their names or the boats they own.

Capt. Rob Stalcup has been around the
tournament scene for quite a while. When he
jumped on a boat earlier this year, he looked
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forward to fishing a few East Coast events.
He led the team to a couple high-profile
wins but was disappointed to learn that his
expectations for tournament pay and those
of his owner were quite different when it
came to the crew’s percentage.

“I've always been paid off the winning
number,” he says. “So, I was blown away
when the owner took out not only the
calcutta entry but all the expenses relating to
the tournament: bait, fuel, entry money and
everything else. In my case, the owner was
clear with the percentages, just not which
number he was taking the percentages from.”
And Stalcup certainly isn’t alone. This is one
of the most common misunderstandings
that happens between captains and owners —
deciding on what the percentage should be
and what, if any, expenses are deducted from
any winnings. So, what’s a fair percentage?

Part of this equation depends on where
you happen to be fishing. It’s understandable

that fuel is going to be a much larger expense
for the guys fishing for three days, 150 miles
out in the middle of the Gulf of Mexico.
Compare this to those in Stuart, Florida
where the hot sailfish bite may be less than
ten miles from the dock.

The owner of a high-profile East Coast
charterboat who tournament fishes all over
the world uses a fairly straightforward method
of determining the winning percentage
for his crew. “Rather than get things too
complicated, we pay 20 percent right off the
top of anything we win,” he says. “Think of it
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like a tip in a restaurant: you give 20 percent
for good service. This way, the captain and
mate know exactly what their winning share
would be. If there’s $100,000 in the pool
then their split would be $20,000.”

The owner also says he does not deduct the
cost of fuel from any winnings. “I want the
captain to go where he feels that he needs to
in order to be competitive and give us a shot
at winning,” he says. “We've always had an
open policy on fuel — you burn what you need
to burn to catch fish.” In tournaments with
smaller prizes, he says the team chips in for

#INTHEBITE

additional tips for the captain and crew as well.

Over in the Gulf, it’s a different ballgame
altogether. Teams usually spend several
days prepping the boat, loading extra fuel,
groceries and supplies and generally getting
everything ready to spend several nights at sea.
'The days are long but the nights even more so
with rounds of helm watches and little sleep.
Throw in bad weather and it can be a real kick
in the groin. Though the work may be hard,
the rewards can also be significant: several
Gulf Coast tournaments offer prize money
that runs deep into the six figures. Even a big

Photo courtesy Gary Graham

tuna or dolphin can be worth over $100,000.
One smile from Lady Luck can make all the
work well worth it for captain and crew.

So how do the Gulf guys work the split?
Capt. Jimmy Crochet says his current
owner rewards the team with 30 percent
off the top. “I've worked for owners who
take out expenses, entry fees and calcutta
bets in the past, and I'd say that 30 percent
after expenses is probably the norm. We are
fortunate that we have a terrific owner that
takes great care of us,” he says. “I think it’s
very generous, and we are very appreciative
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of this.” Crochet splits the money equally
among his two mates although he is aware of
some captains who take a larger percentage
for themselves and split the remaining ten to
15 percent between the mates.

Capt. Myles Colley is another Gulf Coast
veteran who's had a great run in 2014 with
several top tournament finishes along the
way. He says, “On our boat, the crew gets
30 percent after expenses, which includes the
fuel used to travel to and from a tournament
plus what we use fishing; the entry and
calcutta fees and the slip if we go to another
marina. We have a three-man crew: my first
mate and I get an equal share and our second
mate gets a smaller share.”

So, what about teams that add additional
help for tournaments — whats a fair
percentage to pay a walk-on mate or hired
gun in the cockpit or tower? Capt. Tony
Carrizosa fishes with a big crew down in Los
Suefos, one that frequently includes several
extra hands come tournament time. He
correctly feels that the full-time guys should
have a larger percentage of any winnings,
with a smaller share going to the walk-on
mates and tower spotters.

“The full-time guys are the ones doing
the maintenance and upkeep on the boat,
not just showing up in the morning before
a tournament and hopping onboard.” When
it comes to splitting any winnings, he says,
“On the one hand, you have to keep the crew
happy and motivated to win, but on the other
hand the owner has to be happy as well. He’s
the one paying not only for the boat but for all
the other big nut expenses like entry fees, fuel
and more. I think a 60/40 split after expenses
is fair, but every situation is different.”

Many tournament veterans will remember
the days when a team’s winnings came in
the form of a brown paper bag full of dead
presidents. For the most part those days are long
gone. Hit a home run today and youd better
believe that Uncle Sam will want his share.

Capt. Scott Murie says that some owners
will take the initial hit from the IRS and
then will reimburse the crews in an after-tax
payment. Others give the crews their share
and leave that responsibility up to them. “The
tax issue can be a big one,” he says. “We have
some tournaments here in the Gulf where
the winning tuna can be worth $180,000,
the winning dolphin can be $150,000 and
the biggest blue marlin $500,000 or more.
The IRS is all over it.” Murie feels that for
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“I've always been paid off
the winning number. So,

| was blown away when
the owner took out not
only the calcutta entry but
all the expenses relating to

the tournament: bait, fuel,
entry money and every-
thing else. In my case, the
owner was clear with the
percentages, just not which
number he was taking the
percentages from.”

most Gulf Coast teams, 30 percent of the
winnings is about average but the big factor
is whether the major expenses are deducted
from that amount or not. Even if you win
cash, you're supposed to declare that amount
on your taxes at the end of the year (and that’s
our annual public service announcement).

One owner who fishes a number of high-
profile international tournaments feels that it’s
fair to take out the cost of the jackpot entry
and then give the crew 30 percent of any
winnings after that. “Our deal has been the
same for years — if we win $50,000 and the
jackpot entry is $10,000 then I give them 30
percent of the $40,000 that’s left in the pot. If
were having a good year, or I feel that the guys
are really putting forth some extra effort, then
I'll kick in extra from time to time as well.”

Tony Carrizosa provides details about
owners who fish a circuit of tournaments like
the Bisbee’s, with multiple events that are
literally back to back. “Some owners want
to lump all the expenses together and then
deduct that from anything you win. You
could not place in the first two and then win
$100,000 in the last one and not even break
even with expenses.” So, if you're committed
to fishing a series, be sure to understand
whether or not each event is treated as an
individual expense.

A top South Florida owner with a long
track record of tournament fishing success
prefers a different methodology when it
comes to the split. “When we win money in
a tournament and the amount is less than the
total tournament expenses, I do not deduct
any expenses. I then distribute 85 percent to

the crew and 15 percent to the boat, which
is set up as a corporate account. When the
winnings are equal to or up to twice the
overall expenses, then I deduct the portion
of the tournament and/or calcutta entry to
which the winnings can be attributed, with
85 percent to the crew and 15 percent to the
boat. If we win more than twice the expenses,
then I deduct the expenses from the winnings
with an 85/15 split.”

This owner states that having a set
agreement in place reduces the amount of
uncertainty and confusion that can occur.
“I've been fishing with the same guys for
over 25 years and the last thing we want is an
argument over money, he says. “It’s always
best to under promise and over deliver.”

The key to any understanding is that the
terms of the agreement are clear to all parties
involved. Many captains, including some
of those interviewed for this feature, had
been disappointed with past arrangements.
Their disappointments were due in large
part to not knowing exactly what would or
should be fairly deducted from tournament
winnings. In a perfect world, this agreement
would take the form of a written document
signed by the owner, captain and crew.

Too many times, however, captains are
reluctant to have an open discussion about
tournament winnings with the boss. These
captains figure they’ll just cross that bridge
when they come to it. At the very least,
the captain and owner should compose an
email outlining what they feel is a fair plan
to disburse any money the team should win.
Having something in writing before the event
provides everyone involved the opportunity
to agree (or disagree) with the arrangement.
When it comes to money talk, its better to
be upfront than to wait until it’s time to split
a couple hundred thousand dollars. Avoid
the disappointment and resentment: have
the talk and put it in writing,

Is there an industry standard for tournament
percentages? The research revealed that the
crew’s percentage is around 30 percent on the
average. The big difference from team to team
lies in which, if any, expenses are deducted
from the total before the split. For some its
zero expenses and for others it’s everything
relating to the tournament (and possibly
from previous tournaments as well). While
every situation is different, what can be said
for sure: the arrangement should be clarified
long before lines in. =
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- AN OWNER’S GUIDE

TO MAKING MONEY
\VITH YOUR BOAT

= Orlgmally pub‘hshed in D"ecember2018

by Elliott Stark

ouve heard them. You must have... After all, there are just so

many... “How do you wind up with a little money in the fishing
business? Start with a lot...” “BOAT — bust out another thousand.”
“If you have to ask how much it costs, you probably can’t afford it.”
The ability of boats to eat money is legendary. It has spawned jokes,
t-shirts, and bumper stickers of all kind. Rather than being simply
fairy tales made up out of thin air, these sayings reflect a level of truth
— boats can certainly be expensive.

generate income. The following is a look at sev-
eral strategies used successfully by boat owners

There are, however, a select group of individu-
als who are able to consistently use their boats to
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to make money with their boats. With apologies
to the owner/operator of the charter program,
this view looks into a few less commonly prac-
ticed scenarios for boat-driven money making.

Boat Economics 101 and the Case
for Boat Management

One popular avenue to generate revenue with
a boat is to leave the boat at a popular charter
destination and enter into a yacht management
agreement. Under this scenario, the boat owner
hires a third-party company to take care of the
boat and book charters on it. The revenue made
by chartering the boat can offset the cost of boat
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ownership, while allowing owners to fish aboard
while they are in town. There are some definite
advantages to this approach.

Before you can wrap your mind around how
to use your boat to generate income, it helps to
understand the expenses associated with keep-
ing and operating a vessel. As owner of Mav-
erick Yachts and a principal of Maverick Costa
Rica, Larry Drivon understands the economic
variables associated with boat ownership from
three separate perspectives. He is a boat owner,
he owns a boat building operation and is in-
volved in yacht management as well.

“There are three operating expense catego-

#INTHEBITE

ries. The first are fixed costs. You incur these
even if you never leave the dock. These include
insurance, crew, dockage, painting, etc. Next
there are daily costs that arise when you use the
boat. These include fuel, ice, bait, food, drinks
and everything related to running the boat. Fi-
nally, there are hourly costs,” Drivon relates.
For the hourly cost category, Maverick
Costa Rica uses two inputs — hours between
oil changes and an engine reserve. For a 36’
Maverick walk around, the oil change figure
comes out to $2.00 per hour. The engine re-
serve, which factors the average hourly cost
between engine rebuilds, is $8.75. Therefore,

the factored cost is $10.75 for every hour
that the boat runs.

“People consistently forget reserves for
maintenance,” Drivon says. Neglecting to
include this into the balance sheet can arti-
ficially inflate the profit margin — until you get
hit with an astronomical repair bill that eats all
the money you thought you made by charter-
ing the boat. From MavericKs perspective, the
maintenance reserves are a line item in the fixed
expense category.

“The charter deal is not as simple as people
think it might be,” Drivon continues. “First
you need to determine whether you are trying
to make money or trying to offset expenses.
Before you decide on either perspective, you
need to know what its going to cost. That’s
the first thing.”

“Most people who own a charter boat don’t
plan on being the hands-on manager. That
leaves two options. You can work with a man-
agement company or can opt for captain and
crew management,” Drivon says. “At Mav-
erick we charge $650 per month to manage
the boat. That’s turn key. It includes all of the
work with municipalities, taxes and fees, and
proper licenses. Owners get a monthly profit
and loss statement and a quarterly balance
sheet. Management consists of a booking staff
(for charters) and a representative on the dock
every morning to make sure to get people on
the right boats and to distribute food, etc. We
also have a guy on the dock when the boat gets
back in the afternoon.”

Once you understand what is included in a
management agreement and get a handle on
the costs of boat ownership, it is time to deter-
mine how much a boat needs to work in order
to break even. To do this, you simply com-
pute your fixed costs (slip, insurance, crew sal-
ary, management fee, fishing tackle expense,
and maintenance reserves). Next, determine
an average daily expense rate per day of boat
use. Then assign an average number of engine
hours per day of charter fishing (generally 10
hours) and multiply it by the hourly expense
rate. This will give you the daily input for your
hourly expense category. Finally, assign the
rate that you charge clients for a day of charter
fishing — this figure is money coming in (ev-
erything else measures money going out).

Once you have the annual fixed cost num-
ber, inputs for the average daily cost and aver-
age hourly cost and the charter rate, you can
begin multiplying everything by number of
days chartered. For simplicity’s sake, you can
see what it would look like if you chartered
75 days, 100 days, 125 days and 150 days.
Up until your breakeven point, the profit
brought in by charter fishing is outweighed
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INTHEBITE'S BOAT ECONOMICS 101

How to determine when your boat makes money:

Fixed Costs
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whather you lsave
the dock or not:
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= Food
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Determining your break even and beyond:

75 Days Chartered

Expanses:

Fig. 1 + (Fig. 2x 75) + (Fig- 3 x 75) =

Revanun:
Fig 4% 75 =
Het = Revanue - Expanies

by the fixed costs of boat ownership.

At some point on the curve, there is a break-
even — at which time the money you bring in
by chartering your boat equals the expenses
you shell out paying for all the expenses. From
that point on, each day chartered generates in-
come. Once youve got a handle on all of the
numbers, think about your objective — mak-
ing money or offsetting costs.

The breakeven point for the Maverick 36,
using the company’s management pro forma,
is 112 days chartered per year. In 2017, the
fleet managed by Maverick Costa Rica char-
tered an average of 180 trips — the low vessel
was 177, the high was 183. Getting a grasp
on the costs associated and revenue at differ-
ent levels of charter activity are central to de-
termining whether yacht management is the
right course for you.

Using Your Boat to Exploit
Economic Opportunity

Based in Surfside, Texas, Captain Anthony
Lopez is experienced in many types of sport-
fishing operation. His next venture is one
that is conceptualized to leverage the multiple
layers of economic opportunity in the Gulf
of Mexico. Lopez is currently building a 46’
Mussel Ridge out of Maine. The Down East
style boat has a large open deck and forward
cabin. It is endowed with a 17’ beams and the
ability to cruise in the low 20s.

Lopez vision in bringing this beast from the
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100 Days Chartered
Expenies:
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Down East to Texas involves a hybrid model
comprised of commercial and charter fish-
ing activities. In many ways, Captain Johnny
Walker and his 57° Blackwell, the Kitana, has
blazed the trail for this type of endeavor. “It’s
a hybrid model that incorporates a little bit of
several things that the boat can do — charters,
corporate type meetings and three to five day
long range trips in the Gulf,” Lopez relates.

“Then there is the commercial fishing as-
pect. Ultimately, wed like to be able to sell
sustainably caught fish directly to restau-
rants. There is a diversity of opportunity in
the Gulf — bottom fishing, reef fish, deepwa-
ter pelagics — the boat has a greenstick, day
and night time swordfishing. We believe the
hybrid model includes all the ingredients for
a long term, successful family business.”

“A lot of the traditional commercial boats
are older and can only do five to 10 knots
— they can only slow boat out. This is a
converted lobster boat that can cruise at 20
knots, enabling us to take advantage of short-
er weather windows,” Lopez describes. This is
a serious advantage when fishing the spring,
fall and winter months in the Gulf. “The
boat will be a work horse that folds 1,000
gallons of diesel. With a range of 800-miles
and a Seakeeper to provide comfort for char-
ters and safety when commercial fishing, it is
a great foundation.”

When it comes to making money, Captain
Anthony plans for a diversified approach that

125 Days Chartered
Expensai:

Fig. 1 + [Fig. 2 x 125} + {Fig- 3 x 125} =
Ravenis:

Fig. 4 2135 =
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is flexible enough to take advantage of op-
portunities as they arise. “We anticipate the
revenue breakdown will likely be in the rage
0f 70/30 or 60/40 commercial to charter,” he
says. “The boat will tournament fish too —
either chartered or privately funded entries.
Texas and Louisiana tournaments, mainly.”

Selling Your Build Slot

There are some people who are able to
make money on boats without ever splash-
ing them. These days many builders are wait-
listed for months or years. With more people
looking for boats than boats available, those
who are in the build process can turn their
slot into cash. This scenario occurs most pre-
dictably when the demand for boats exceeds
the supply and when people are spending
money. It is as much a function of the econ-
omy as it is the quality and relative scarcity of
high end sportfishers available.

Ritchie Howell has been building custom
boats in North Carolina for a long time. He
has seen a number of these scenarios first hand.
“When things were booming, I had four boats
going at once. I had a guy sell a slot for $50,000
just to jump back two slots,” Howell describes.
“Another time we had just finished a boat and I
begged the owner to put it in the boat show be-
cause I needed something to show. A guy from
Texas came up to him and said he wanted to
buy it. He said, ‘Its in the boat show, it must be
for sale. What will it take?” He wrote a number
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on a piece of paper and gave it to the owner.
It was a big number... and the guy was ready
right there with a check. The owner got so
mad, he got on a plane and left the boat show
that afternoon.”

“Most guys that go through the build pro-
cess could make out pretty good, but they've
waited so long they don't want to part with it.
You can’t mass produce custom boats,” Howell
says. There is another perhaps more popularly
utilized method of turning boats into cash.

Rehabbing and Flipping

While the term flipping the hull is generally
used to describe the step in the build process
when the boat first emerges from the shed,
there are those who consistently turn a buck
(and have a good time) rehabbing boats and
flipping them. “When I was charter fishing,
I used to buy boats that had been run into
the ground. I'd fix them up and turn around
and sell them,” Howell says. “There is pretty
good money in refurbing something if you do
it right.”

Howell’s latest refit project is a major one.
He purchased the hull of the Waste Knoz, the
Buddy Cannady-built boat that famously
sank on the show “Wicked Tuna.” When
the vessel hit something at speed, the colli-
sion knocked the rudders through the hull

and it sank 11-miles offshore of Oregon In-
let. Howell purchased the hull after the boat
washed up on the beach. Howell has the boat
at his shop and puts workers on it as he has
time. While he has had offers to purchase the
boat, once it is ready to go it will be a charter
boat for his son.

While there are many tips and things to
consider when actually fixing the boat, what
should you look for in a prospective sport-
fish flipper? “I always looked for boats that
perform well any way. Building styles change
over time, so a lot of times there are ways
to tighten up a boat. I'd look for boats that
shove easy and are dry but may have been
built with old techniques. I'd do things like
put in stiff knees and cut out old frames and
just stiffen the boat up,” Howell describes.

“BC (Buddy Cannady) used to build
a boat and then charter fish with it in the
summer and commercial fish with it in the
winter. He'd then sell the boat in the spring,”
Ritchie continues. “I'd do something similar.
I'd buy an old boat and charter fish it. I'd fix
it up over the winter and sell it. When I was
doing it, I was about a boat every two years.”

In addition to his background in boat
building, Howell’s position within the North
Carolina charter fishing community helped
with these projects. “Most of the time, I'd

know the history of the boat. What it could
do and how it could perform,” he says. “I'd
look at some boats and they would have been
too big of projects. You've really got to have a
good foundation to work from.”

“With the Waste Knot, 1 knew it’s history
and its performance, but also its weaknesses,”
he says. “I've cut out busted frames, took out
old knees and glassed things back into place.”
The boat is progressing nicely. “I've actually
had quite a few offers to buy it. If it were
for anyone else but my son, I'd have sold it,”
Howell says with a laugh. Curious to see how
refitting an older, worn out boat can revital-
ize a sportfisher? Check out Captain William
Howell, who will be fishing the boat former-
ly known as Waste Knot out of Oregon Inlet
Fishing Center.

Conclusion

Have you ever wondered why so many
sportfishing boats are named after owners’
wives? Perhaps this is another reflection of
how expensive boats can be. “She cant di-
vorce me for buying the boat... Afterall, I
named it after her!” All jokes, sayings and
bumper stickers aside, boats can certainly
cost quite a bit of money, but they can also be
used to offset the cost of ownership or even
make a bit of money.
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Secrion Two

BOAT MAINTENANCE AND BUDGETS

The time was, not too long ago,
that the only way to build knowledge
of what goes on in boat ownership
was through experience. Taking your
lumps, without knowing what all you
could be in for, can get expensive in a
hurry. Boat maintenance is an integral
part of the ownership. Not perform-
ing maintenance when it is needed can
turn small repairs into major catastro-
phes. Understanding all that goes into
owning and operating a vessel is an
important component to making sure
the experience is fulfilling. Designed
to provide insight and perspective, this
section includes some of the best edi-
torial on the topic—gleaned through
InTheBites 16 years in the business.

“Project Time,” an article by experi-
enced Texas helmsman Captain Kevin
Deerman details his yearly boat check-
list. Incorporating this, or something
like it, into your operation can be a wise
move. We've also included an article by
veteran broker Jamie MacGregor, of
MacGregor Yacht Sales, that provides
a comprehensive tally of all of the an-
ticipated expenses that come with boat
ownership.

Captain Steve Katz, Vice Chairman
of Board of Directors of the National
Marine Electronics Association and all-
around technical guru, provides com-
prehensive list of spares to take bring
when you take your boat off the beaten
path in “Traveling Shoes.” = Katz also

provides a reference guide that details
many of the measurements and weights
of many of the things universally found
on boats. Do you know how much a
gallon of diesel weighs? The “Captain’s
Medical Guide” is written by Dr. Da-
vid “Doc” Conkle, a heart surgeon
with a passion for bluewater fishing
(and decades of experience running his
boats and practicing medicine). The
article is a thorough breakdown of how
to be prepared for, diagnose and treat
a number of medical emergencies that
could arise offshore.

We hope this section is informative
and interesting. Reading it might even
save you money and keep your opera-
tion running smoothly. Enjoy.

NDUSTRY LEADERS IN
INNOVATIVE QUALITY MARINE PRODUCTS & ACCESSORIES

Birdsall™
Original
Rocket
Launcher

Birdsall™
Cooler Slide
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PAST YOUR
PURCHASE PRICE

A Quick Look into the Cost of Ownership
and Maintenance of a Sportfish Yacht

by Jamie MacGregor,
MacGregor Yachts
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he cost of ownership in the sportfishing world is a hard topic

to tackle. Budgets are in the eyes of the beholder. What do

you plan to do with the vessel? How many days, weeks, or
months will the boat be in use? Weekend fisherman and private fam-
ily ventures are going to spend a drastically different amount than a
serious tournament circuit participant. Budgets and costs will fluc-
tuate from owner to owner, operation to operation. Keep in mind
that the initial investment in your vessel is just the start. A properly
maintained boat is a costly annual expense. All boats are unique and
have their own characteristics. On average, a custom boat requires
more maintenance than a production boat. Varnished teak, paint,
teak cockpit areas, and intricate towers all come at a price.

'The following breakdown is approximate and  budgetasall engine performances and economies
based off of a 60-foot vessel with a 300 hour per  are different. It is easy to predict your month to
year usage budget. Fuel costis notincludedin this  month fuel costs after one year of ownership.

INTHEBITE.COM



*Estimate based on a $2,000,000 60 ft. vessel averaging 300 hours per year with no major malfunctions

ENGINE MAINTENANCE

v (3) Oil Changes at $2500 (EVEIY TO0 HOUIS).......oecueeeeeeeeeeeeeeeeeeieeeeteeeeeeeseasesesseesseessessssessessseens $7,500
v TransmisSioN Oil (EVErY 200 HOUIS) .....ueeuii e ettt e e e e e e e s eeeeee e e e e e e e e e e sssssnsseeeeeeeaeeeeeeesnasnnnnnes $750
(O =T R (ol o= Y R LY o F= (=Y TR $2,000
v’ Heat Exchangers and Aftercooler Cleaning (EVEry 2 YEars).....cccoceeeeeeeeeeieieceeceeeneeeeaaaseeeseesennnns $10,000
v Raw Water PUMP MaiNtEnanCe.......cuuuuuiuuueiiieieeeie ettt s e e e e e e e e e e e e e aaeaeeeeenenenes $3,000
v’ Fuel Injectors Replacement

(7000 hours or Every 2 Years — for Non Commonrail Diesel Engines with 12 Cyl).........ccccceevuvuveeennn. $28,000

Yearly Engine Maintenance: $51,250

GENERATOR MAINTENANCE

L C T T2y (o @1 I 0 o F=T o Vo =Y $750

L C =T T = (ol [ 4T o T=Y 1o ) SRR $250
Yearly Generator Maintenance: $1,000

ANNUAL BOAT YARD MAINTENANCE (Quick in and out)

L N1 =TIy = 1= U T o TR $3,000

v Bottom Paint and Prep — (20 COALS).....cuuuiiiiiiiieceeeeeiiee et e e e e e eteceeee e et e e e e e e e e e essssnseseeeeeeeaaeeeeensnannns $8,000

(g a (o oY=l [=Tll =T F=T a T} T o TSR $3,000

¢ FUll HUIl WaX @and Detall .......cooeeeiiiiieieeirese sttt e s e e e e e e e e e e e e e e e eaeeeeeeennnns $3,500
Yearly Boat Yard Maintenance: $17,500

INSURANCE

v Yearly Basic t0 High COVEIagE. .....ccueeuieeeeeeie ettt et e s et e eeeneas $12,000 - $18,000

CREW (Depending on experience and level of excellence you expect from crew)

O = g TES T 1 YA $70,000 - $120,000

Y = X1 = oY $50,000 - $70,000
Yearly Crew Costs: $120,000 - $190,000

DOCKAGE

¢ Year ROUN (SOULH FIONTA).........coueeveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeesteeeeeeesessaeeenseesnneenneas $20,000 - $23,000

L = =Yor (g (ol 7o Ty SRS R $2,400 - $3,600

Yearly Dockage: $22,400 - $26,600

ELECTRONICS UPGRADES AND YEARLY SUBSCRIPTIONS

¢ Sirius XM Radio @nd WEALNET...........ccceiuiiieiiecie ettt sttt eae e e seeaesreeneennens $600 - $840
1 SALEIIEE TV .ottt ettt ettt e e e s e s e b e eseeaesseeseeaesseeseeseeseeseeasensensensesenenserens $1200
v’ Updates and Upgrades (Depending on the level of replacement every 3-5 years)....... $45,000 - $100,000

Yearly Electronics Costs: $46,800 - $102,040

REGISTRATION AND DOCUMENTATION

g R LYo 1S (= L o AW A == e o 1) P $128

v/ Coast Guard DOCUMENTATION ...ccciiiiiiiii et e e s e e e s e s aree e e e e eaneeas $26
Registration and Documentation Renewals: $154

MISCELLANEOUS COST (je. Unexpected failures, fixes, and maintenance)

V WaterMaKEr REPAIIS ......veeieeeeeeeeieceteeceeeeeeteeeteeeete e st e eeteeseeesseessseesseesseesseeeseessesenseessseenseesnseensenans $2500
L [T=X 1Y/ F=Te o1 =TSR S $2500
O N O7eT T [11T 2112 T PO $2,000 - $6,000
v Fire SUPPIESSION SYSTEM ...t e e s e e e e e e e e e e e s e s s neeeeeeeeeeeeeeesaaannnnnes $500

Total Misc. Costs: $7,500 - $11,500

Total Yearly Budget: $278,604 - $418,044
Although boat ownership can be costly, the pleasure and gratification of owning your own sportfish yacht is invaluable.
Nothing compares to creating unforgettable memories on the water with your friends and family.
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At MacGregor Yachts, we are passionate about our
niche market which includes the highest pedigree
of custom sportfishing yachts. We take pride in our
close knit, family run company in which every team

MACGREGOR members plays an important roll. Our staff is

REERS comprised of true marine professionals with real

world expertise. We are privileged to watch our
clients enjoy their vessels and create memories
with family and friends - it's why we do what we do.




EVOLUTIONBYMACGREGORYACHTS.COM. | -

48 E Blue Heron Blvd. Riviera Beach, FL /561.799.9505 /' avelution@MacGregorYachts.com

It has been such a joy to watch our center console
division, Evolution, grow into a successful business
with its own niche of passionate boaters. The
outboard market is rapidly evolving everyday. We are
privileged and honored to be endorsed by two
versatile builders we strongly believe in - Invincible
Boats and Intrepid Powerboats. Whether new orused, EVOLUTION
we will guide you through the purchasing process THTeRSER
every step of the way - and have a little fun too!




Originally published in April 2015

It's Project Time

by Kevin Deerman

Many of the Texas crews are
traveling this time of year.
Those who have stayed home are
waiting for breaks in the weather
and the chance to head offshore.
Unfortunately, so far this year,
these weather breaks have been
few and far between. With that
being said, it's a good time to take
care of any big winter projects
and do a thorough inspection of
everything on the boat. Here is
a list of items we address before
our fishing season begins:
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Engine Room
v/ Check all hoses for cracks and wear
v/ Check all hose clamps; replace if needed
v/ Check the belts on the mains
and generators; change if needed
v/ Change all zincs
v/ Check for any oil leaks that need
to be addressed
v/ Clean all sea strainers
v/ Make sure all sea cocks are
functioning properly
¢ Run all systems and check
v/ Check all bilge pumps and float switches
v/ Clean and oil AirSeps
v/ Clean engine room vent filters
v/ Break down Racor filter housings to
clean and replace gaskets

v/ Check all impellers; replace if needed

v/ Have A/C and refrigeration systems
checked and flushed out

v’ Have fire system inspected

v Touch up paint where it is needed

Interior

v/ Empty all drawers and cabinets and clean

¢/ Clean all A/C filters in vents as well as on
the condensing units

¢/ Clean all condensing units and check drains

v/ Remove all bedspreads and
have dry cleaned

v/ Refinish interior varnish if needed

v/ Have carpet cleaned if needed

v/ Clean refrigerators/freezers and
condensing units

v/ Discard any outdated food or
condiments and replace

v/ Clean and repaint in forward
bilges if needed

v/ Check all bilge pumps and float switches

v/ Check inventory of first aid supplies

v/ Check inventory in ditch bag and
replace batteries in all electronics

v/ Have AED inspected and tested

v/ Have EPIRB inspected and tested

Exterior

v/ Clean and Scotchguard mezzanine cushions

v/ Refinish exterior varnish (2-3 coats)

v Have any gel coat dings repaired

v/ Compound and hand wax all exterior
gel coat

v Remove and polish stainless rub
rail if needed

v Sand teak deck

v Have life raft inspected

v/ Clean out all bridge lockers and
under console

v/ Check all zippers on bridge enclosure
and lubricate

¢ Remove any exterior parts that show any
signs of corrosion (handrails, light covers,
etc.) and paint or powder coat

v Replace outrigger halyards and clips
and check pulleys for wear

v/ Clean lazarette and paint where needed

v/ Paint steering ram and tillers if needed (we
use the Interlux black polyurethane — it
looks great and will last for a couple of years)

v/ Check hoses and fittings on steering
and trim tab systems

v Have bottom job done

¢ Buff hull sides

By taking care of these items now while the
weather is bad, we will be ready to get back to
fishing when it starts getting nice again.

INTHEBITE.COM



TOP GAPTAINS DEPEND ON
KRAZY KOSHER SALT & KRAZY BAIT BRINE
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- Captain Keith Greenberg
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Spares‘to’Bring When You Take Your
Operation off the Beaten Path

Originally published in October/November 2017 SIMRAD

wd IEE

=

42 SEPTEMBER 2019 INTHEBITE.COM



#INTHEBITE

by Steve Katz

am writing this column during peak tournament season in the
mid-Atlantic area. During these tournaments, it seems that there is
a service truck for every marine trade in the parking lot or service yard
at the tournament marinas. Engine mechanics, propeller companies,

fiberglass and paint contractors, electrical and electronics companies
— just about all the trades and parts you would need to build a boat

are readily available day and night during tournament season.

While this is convenient for captains and
crews, it is not the normal way of getting
parts or service. Many of us have become ac-
customed to the abundance of parts and ser-
vice companies that are available quickly and
reasonably to help keep your boat in top con-
dition. This is especially true for those whose
home port is South Florida, Oregon Inlet or
other popular sportfishing destination. What
happens when you travel away from the main-
stream areas or off the beaten path?

Travel Case in Point

A sportfish captain recently returned from
a summer fishing trip in the northeast, stay-
ing on Nantucket Island for a few weeks.
While Nantucket is only 100-miles from
Boston, it feels like millions of miles away

when you need parts and supplies. He indi-
cated that getting things like oil absorbent
pads by the case and even refueling the boat
was difficult and expensive.

Travel farther south, towards the popular
fishing destinations in Latin America and
the Caribbean and the availability of parts
and service becomes much more scattered.
Next time you are at a South Florida airport,
a quick scan of the parking area will often
reveal service trucks of mechanics and trades
people flying off to distant location to per-
form service for their customers.

Importing parts or technicians is not the
fastest or least expensive way to keep your
boat running when away from your home
port. Carrying a good cross selection of
spare parts can allow you to make tempo-
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rary or permanent repairs while away from
your home port. One boat owner who prided
himself in his spare parts inventory mentioned
that, “Finding a technician was easier than
getting the parts needed for the repair.”

Pack It Up!

When heading out for an extended trip,
most professional crew prepare the boat
with the important fishing supplies and food
provisions for the voyage and destination.
What about the spare/regularly consumed
parts that you may need to maintain the
boat while away? What if something critical
breaks — do you bring a spare? What spare
parts should you bring? What parts can I get
at my destination? How can I ship parts to
my destination? How fast and how much will
it cost? Do you have room to bring all of this
with you?

What to Bring?

Let’s skip the typical spares and sup-
plies. Such items as filters, oil, bulbs, fus-
es, screws, nuts and bolts, oil pads, bilge
pumps and the other expendable supplies
should be a no brainer on your pre-trip shop-
ping list. How do you determine the other
parts you should bring on your trip?

The first way to be prepared is to bring
parts that your boat has a history of needing.
This varies by boat, but the list could include
the likes of shore power cord ends, fuses,
hatch lifts, float switch, toilet joker valve,
etc. Review the part numbers, sizes, serial
numbers, etc. to be sure you have the correct
parts for your systems. What about the parts
you do not know you need? One effective ap-
proach: you can bring spare parts that could
be used in more than one situation.

Plumbing Spares

Carry a good high capacity air condition-
ing style seawater pump. This pump could be
used for your air conditioning systems as de-
signed, but in an emergency, it could also be
used as a live well pump, ice maker seawater
pump, water maker low pressure pump, fresh
water pump, salt water wash down pump or
even an emergency bilge pump. You may need
to get creative for the connection and opera-
tion of a pump in a nonstandard application.

Pro Tip: If you need to reduce the flow from
a centrifugal pump, reduce it with a valve on
the discharge side. Carrying long lengths of
various sized plumbing hose is a good idea.
Carrying lots of smaller lengths of different
diameter hoses can allow you to use a short
piece of hose as an adapter to step-up or step
down for a temporary repair.
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Electrical Spares

In addition to the specific components,
bring supplies that can serve multiple pur-
poses. For example, you can bring a big
spool of 10/3 wire. 10/3 wire could be used
for AC or DC power. In terms of alternating
current, it has both 115v and 230v applica-
tions. Alternatively, two of the three wires in
the jacket could be used for DC power such
as 12v or 24v. The three individual wires can
be removed from the jacket for single wire
use or connected together for a long run.

You could double up the number 10 wire,
which provides similar capacity to a single
number 6 wire. Note: Using electrical wire in
the above situation is only recommended for
a temporary repair or use to keep you going.
The wrong wire size and color should not be
used for permanent repairs.

Fuses and circuit breakers — with so many
styles, shapes and capacities, how do you
decide what to bring? The popular Carling
Technologies toggle breaker (often sold by
other companies such as Blue Sea Systems
or Paneltronics) is used in many systems on
a boat and can easily provide a temporary
substitute for most other style circuit break-
ers and fuses. These Carling Technologies
toggle breakers are often rated for both AC
and DC use, allowing you to reduce the
spare inventory needed. Carrying a few sizes
(amp ratings) of these breakers allows them
to act as substitutes to replace most other
over-current protection devices. If it isn’t an
exact replacement, you may need to adapt
the breakers with new wires or terminals.

Does your boat have an OctoPlex”
electrical system? If so, the circuit breakers
for the AC and DC are different than each
other and not often stocked at traditional
marine retailers. Usually these circuit break-
ers are easiest to buy from a boat builder.
Carrying a variety of the OctoPlex® breakers
is a necessity when traveling to distant fish-
ing grounds. If you are not familiar with
your OctoPlex® system, learn whether or not
your system allows for a manual override
of a circuit in the event of a problem. Usu-
ally there is an emergency switch inside the
breaker panel to bypass the problem com-
ponent. The same ideas apply if you have a
CZone electrical system.

Navigation Electronics

Modern navigation electronics seem to
operate as designed on a standalone system.
A complex electronics network with mixed
brands and lot of accessories, however, could
be troublesome if something fails. If a prob-
lem occurs, you can reconfigure the naviga-

tion electronics network and simplify your
system by temporarily disconnecting a prob-
lematic device from the large network.

To accomplish this, you would need some
spare parts. Included among the essentials —
ethernet cables, NMEA2000 cables, tees and
power feed and terminators, along with any
proprietary cabling, such as Simrad Simnet.
With enough pieces, you could separate out
your radar, chart plotter or sounder from a
problematic network. This permits you to
keep using the good components in your
system as independent units.

A NMEA2000 GPS antenna is also a good
spare to carry. These antennas can now be
placed almost anywhere on the bridge and
still get a good GPS signal to your display.
The NMEA2000 standard, and its multiband
compatibility, allows you to mix brands of
electronics in NEMA2000 network. As a re-
sult, one brand of antenna could feed most
any brand of chart plotter if needed.

Air Conditioning

Air conditioning systems have a lot of
components and often do seem to fail at
the worst times. Recently, Dometic (for-
merly known as Marine Air and Cruisair)
introduced a new electronic control circuit
board that is “universal” and will work with
both Marine Air and Cruisair systems and
displays. While you may not know how to
replace and upgrade your control board,
keeping spares on the boat is a good idea.
With spares in hand, a phone call to your
marine air conditioning technician can get
you going again. Other popular parts for
marine air conditioners are the thermostat
(display) and temperature sensors.

Many of the systems on a boat use high
power AC electric motors, such as pumps
and compressors. Most of these motors use
capacitors for starting and running. Heavy
use and hot temperatures can cause the fail-
ure of a capacitor. Capacitors have very spe-
cific ratings that have to be matched to the
equipment properly, so the best way to have
a spare is to review your boats systems and
find the specifications for each capacitor and
put together a spares list.

Another way to carry spares is to bring
some multi-tap capacitors. These are popu-
lar in the residential HVAC environment
but not often used in the marine environ-
ment. The common Turbo®200 and Tur-
bolytic™ capacitors have multiple taps that
when wired properly can provide many dif-
ferent combinations of ratings — hopefully
one to match your system requirements.
Capacitors are also used in motors such as
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the watermaker high pressure pump, refrigerators, Eskimo ice
systems, refrigerated boxes and many other system on-board.

Back-Up Systems

Another way to be prepared for a breakdown is to have re-
dundant systems. In concept, this is similar to carrying a spare
but the spare part is actually already connected and ready to be
put into use if there is a problem. Redundant systems are often
found on critical systems such as domestic fresh water pumps
and sea water pumps for air conditioning systems.

Conclusion

The popular, far-flung fishing locations seem to have better
support available than in the past. That said, shipping parts to
the boat while in foreign countries is never easy, fast or cheap.
While there is not enough room for all the spares you would like
to carry, carefully selecting the spare parts that match your boat
and a little bit of ingenuity is the best way to be prepared.

Captain Steve Katz is the owner of Steve’s Marine Service
Inc in Ocean City, Maryland. He is the Vice President of the
National Marine Manufacturers Association and holds ABYC
Master Technician certification, NMEA AMEI, NMEA2000
certificates along with factory training from many manufac-
turers. To contact Steve, email info@inthebite.com.
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Wrangling sea monsters on the high seas brings its share
of medical risks. From the power of the fish and the ex-
citement involved to the millions of bacteria that live in the
bait that pokes your hands, there are lots of potentially
bad things that can happen. This captain’s medical guide
provides an introduction to handling a cross section of
potential injuries and medical conditions than can occur
offshore. It is written by an expert of imminent qualifica-

tion (our words, not his) — a heart surgeon with a pas-
sion for blue water. Dr. David “Doc” Conkle has a medi-
cal degree from Yale University and medical career that
spans decades. He is also a wonderfully nice man and
avid fisherman based in Pensacola. As an owner/opera-
tor, Conkle has taken boats throughout the Gulf Coast,
Bahamas, DR, Turks and Caicos, and St. Thomas.

by Dr. David M. “Doc” Conkle

Il of us that fish offshore should be prepared to initi-

ate treatment of acute injuries and medical emer-
gencies. The boat should have a first aid manual, basic
medical supplies and a crew member that has working
knowledge to treat medical problems and administer
CPR. Basic supplies should include: sterile bandage ma-
terial (gauze, steri-strips, band aids, surgical tape), ace
wraps, sterile gloves, a tourniquet, malleable splints,
and a pin cutter. Medications include: an Epi pen, aspi-
rin, ibuprofen, Tylenol, meclizine, transdermal patches,
antiseptic solution, and Benadryl. A portable defibril-
lator should be considered on travelling boats and for
those that spend extended periods offshore.

The most prevalent injuries that can occur
involve the hands, legs and arms. The treat-
ment of hook injuries depend upon the lo-
cation of the barb. If buried, the hook should
be stabilized, ice applied and medical help
sought. If the barb is outside of the skin or
can be advanced outside of the skin, the shank
can be cut with pin cutters and the hook re-
moved. The wound should then be washed
with antiseptic solution, and wrapped with
a sterile bandage. Ice should be applied and
medical help sought.

For puncture wounds involving a hook,
old fillet knife or other potendally rusted
metal object, you may consider getting a
tetanus shot. Most everyone gets a tetanus
shot when they are vaccinated as children.
While recommendations on frequency of

tetanus booster shots vary, a good rule of
thumb is every ten years or so. The doctor
who exams your wound or removes the hook
may prescribe a tetanus shot if he deems it
necessary. If you remove a rusty hook and do
not seek medical attention, while there hasn’t
been a case of tetanus in the US for many
years, consider getting a tetnus booster if your
last tetnus shot was over ten years ago.
Lacerations should be cared for by control-
ling the bleeding with pressure (sterile gauze
and an ace bandage) or a tourniquet. If you
use a tourniquet, it should be removed as soon
as bleeding is controlled. The wound should
then be flooded with antiseptic solution. If the
wound is gaping, steri-strips should be used
to reapproximate (close) and then the wound

should be dressed with a sterile bandage. If
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the wound is significant, the person should be
taken to the emergency room for closure.

Fish bites (not the appetizer, but what hap-
pens when you get bitten by a fish) should
be washed with bleach and antiseptic solu-
tion and covered in a sterile bandage. An ice
pack should then be applied. Serious fish bites
should be evaluated by a doctor. Sting ray in-
juries usually involve a barb injury to the heel
area. The barb should be left as found. Apply
antiseptic solution, a sterile bandage and an ice
pack to the injury site. The person should be
taken to the emergency room for further evalu-
ation and treatment.

Infections usually occur in a fisherman’s
hand. They are best treated by prevention. A
50/50 bleach to fresh water solution kept in
a five gallon bucket should be used by crew
to wash their hands, knives and tools after
handling bait and fish. Bleach will kill all
bacteria. If infection does occur, seek medical
evaluation. How can you spot the onset of an
infection? Symptoms such as redness, skin be-
ing hot to the touch, swelling and tenderness
might indicate a potential infection. An infec-
tion should be treated with antibiotics, which
will be prescribed by a doctor if necessary.

Puncture wounds should be treated with

-“"Pﬁ(;ra“courtesy Jason Buck Photog

A perfectly timed redfish attack illustrates the
many dangers of fishing.

antiseptic solution, a sterile dressing and an
ice pack to keep swelling down. If a crew
member is impaled with a bill, he should be
evacuated to the hospital with the bill left as
found (if the bill breaks off, do not remove
it). If the bill strikes a person but does not
break off, treat the wound as you would a
puncture wound. Bill rash should be treated
as you would a fish bite.

Sprains or suspected fractures should be
stabilized with an ace bandage or malleable
splint. Apply ice and seek medical attention.
Ibuprofen and Tylenol together work well
for pain.

llinesses and Serious
Health Conditions

Medical illnesses and emergencies can oc-
cur offshore. Seasickness is the most com-
mon malady that can ruin the day for a
fisherman. In a susceptible person, seasick-
ness is best treated the night before with a
transdermal patch. If symptoms occur after
you are underway — fresh air (keep the per-
son from staying in the cabin), eyes on the
horizon and meclizine (a motion sickness
drug) are the first line of defense. If nausea
and vomiting occur, the person should be
returned to the bank. The smell of pine trees
cures seasickness. Vomiting is serious when
it becomes frequent. These people should be
returned to shore as quickly as possible.

Overheating is the first symptom of heat
stroke. This is best treated with prevention
— appropriate clothing and hydration with
nonalcoholic and noncaffeinated fluids. Al-
cohol and caffeine cause dehydration which
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Options for Medical
Evacuation at Sea

No matter how prepared or equipped the boat or the crew is,
there could come a time when the only option is to evacuate
someone to the hospital. The following is a break down of two
options for at sea or international rescue.

United States Coast Guard: The following are a few tips provided
by the US Coast Guard. They provide some background on what
to expect should you need assistance offshore:

1. Have a VHF-FM marine band radio onboard at all times. You
can use channel 16 to send distress calls.

2. Have a registered electronic position indicating radio beacon
or EPIRB onboard. In case of emergency, it can be activated either
manually or automatically to send out your position. You can reg-
ister your EPIRB for free at beaconregistration.noaa.gov.

3. A person locator beacon is also a good tool to have. It can send
out emergency distress signals when needed.

4. Download the free Coast Guard app. You can use it to call
emergency assistance.

5. You can also file a float plan. A float plan is like a schedule
detailing your activities, when you leave and when you get back.
You can file it through the Coast Guard app or the Coast Guard
Auxiliary website. You should share it with family and friends so
for some reason if you don’t show back up when its written, the
Coast Guard can be notified and help can be sent.

Global Rescue: Global Rescue is a subscription service that
provides medical evacuation or security extraction services to
travelers — including those on a boat. Global Rescue offers both
individual and family plans ranging from seven day windows to
annual plans. Individual plans start at $119. The service provides
great peace of mind when you are travelling internationally or
ranging far from shore.

Global Rescue’s Ann Shannon provides some context about
the service. “Global Rescue membership provides members with
medical advisory and evacuation services while they are traveling.
These services are in effect any time they are more than 100 miles
from home while your membership is active, domestically as well as
abroad. We will arrange and cover the cost of an emergency evacua-
tion from the point of injury or illness to the nearest well-equipped
hospital or facility. If a member requires additional hospitalization,
Global Rescue will transport to the member’s home country hospi-
tal of choice once he or she is stable and fit-to-fly,” Shannon relates.

How does it work? The first step for preparedness is setting up a
membership. An annual family medical and security package runs
$1,155. Once this is active, if you run into a problem or issue you
contact the service. “Global Rescue may be reached 24/7/365 at
617-459-4200 or memberservices@globalrescue.com. Members
may contact us at by cell phone, satellite phone, email, or via our
mobile application, My Global Rescue,” Shannon explains.

“It is important for captains to be aware of the challenges that
offshore trips may present, so that they have realistic expectations.
Any time a Global Rescue member is more than 100 nautical
miles away from the coast, rescue can require the assistance of
ships in the area or the local coast guard. While we will exhaust
all available resources to provide our services, rescue could involve
significant delays. As always, our advisory services would be avail-
able 24 hours a day regardless of one’s location,” she says. “In the
event of an emergency, we require two-way communication. Once
Global Rescue is contacted by a member, our Operations team
will remain in constant communication with that member and
the medical team treating that member.”
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contributes to heat stroke. Heat stroke can
be difficult to diagnose, but if someone is
sweating heavily and begins to act strangely
they need to be cooled down as quickly as
possible. The person should drink cold flu-
ids (avoid beer and caffeine) and get out
of the heat. Move into air conditioning if
possible and apply ice packs to neck, be-
neath arms and the groin area (that is where
the major arteries carry blood to the legs).
You may also apply cold towels to the neck
and head.

Cardiovascular events are unusual but
can occur. They require prompt recognition,
treatment and rapid evacuation to an emer-
gency room. If a person experiences the acute
onset of chest pain, sweating, pallor (losing
color in someone’s face) and nausea, treat-
ment for a potential heart attack should be
initiated. He or she should be given two as-
pirin pills to chew (so that it enters the blood
stream faster) and swallow with a sip of wa-
ter. The person should then placed at rest
with his or her feet elevated and monitored
continuously. Evacuation should be started
immediately. If the person loses conscious-
ness and pulse, CPR should be started im-
mediately-and defibrillator attached if avail-

able. The defibrillator’s artificial intelligence
will talk you through the defibrillation.

A stroke is another event that de-
mands recognition and prompt
The acronym FAST is
used for diagnosis. F- facial drooping,
A- arm weakness, S- slurred speech, T- Time
is of the essence. The quicker the person can
get to the emergency room, the better the
chance is for recovery.

The care of diabetic problems should
start by knowing if anyone on board is a dia-
betic. These people should be well versed in
the care of their chronic disease — if not, they
should stay on shore. If someone with dia-
betes travels offshore he or she should do so
with medication and a glucometer. Diabetes
requires the management of blood sugar to
avoid potentially fatal episodes. How do you
recognize a potential problem in one of your
diabetic boat guests? What should you do?

The symptoms of low blood sugar include:
nervousness/anxiety, weakness, trembling,
sweating, rapid heart rate and decreasing
consciousness. The treatment is checking
one’s blood sugar. If it is less than 70 mg/
dL, treat with sugar — hard candy, sugar
water or sugary soft drinks. The symptoms

early
evacuation.

of high blood sugar (ketoacidosis) are: ex-
cessive thirst/urination, fatigue, nausea and
vomiting, hot, flushed skin, and drowsiness
leading to sleep. The treatment is to check
one’s blood sugar. If it’s over 300 ml/dL
with the above symptoms the person needs
to be evacuated ASAP and fluids need to be
pushed (drink lots of non-sugar drinks —
Gatorade or water).

An allergic reaction can range from
swelling and itching of the skin to anaphy-
lactic shock. If a person experiences a minor
allergic reaction he or she should be treated
with Benadryl and ice packs. If the patient
begins to experience significant facial swell-
ing and or difficulty breathing, he or she
needs to be injected with an Epi pen and
transported to the emergency room as soon
as possible.

I hope this information will help you be
better prepared to deal with the unexpected.
Preparedness is the mainstay of every suc-
cessful fishing trip. Best case scenario is that
your boat includes all the necessary medical
supplies, equipment and training and never
needs to use any of it. =
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CAPTRIN'S TECHNICAL
REFERENCE GUIDE

by Steven Katz

Keeping track of the thousands of moving parts on a sportfisher (not to mention the teaser bites), can
make the job of a captain a mind-boggling affair. After all, you need to have at least passing knowledge
about: fuel range, electrical conversions, how and when and where to turn a wrench, plumbing and piping,
marine air conditioning, how much anchor line to deploy, how to tune your sonar, and more. Here's a

reference guide that incorporates a number of commonly recalled reference points.

WEIGHTS, MEASURES, DISTRANCE CONVERSIONS

Weights

* Fresh water 8.34 Ibs./gallon
- Salt water 8.6 Ibs./gallon

* Diesel fuel 7.1 Ibs./gallon

* Engine oil 7 Ibs./gallon

» Antifreeze 9.4 |Ibs./gallon

Volume of a Tank

To determine the capacity
of a rectangular tank in
gallons, simply multiply
length, width and depth in
inches and divide result by

)il

Distance and Speed

» 1 meter = 3.3 feet (popular USCG rules 12 meters or 39.4’ and 20 meters 65.6')
1" =25.4 mm

» 1 fathom = 6 feet

» Nautical mile = 1.151 statute miles

* Knot = 1.151 miles per hour

The horizon is 3 miles away when viewed from 6 feet above the water

(and 6 miles away when viewing from 25’ above sea level).

PROPELLER NUT WRENCH SIZE CHART

Shaft TPI Wrench Tapered Pipe Fittings Size Chart
2 : ol Outer Dimension |NPT Size
2.25 5 211/16 |
2.5| 5 211/16] e P
2.75 4.5 3 1/16 el
3 4.5 4 7/16 Losl %
Please note, the little nut 1.315)1"

against propeller hub could

h Please note, the little
vary with manufacturer.

nut against propeller
TPIhstands for threads per J O lw hub could vary with
Lot O manufacturer.
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ELECTRIC CONVERSIONS AND OTHER SYSTEMS

Wire Ampacity

* 14 gauge 30 amps.

» 10 gauge 51 amps.

*These conversions are assessed inside
engine spaces not accounting for voltage
drop, duplex wire with 105c insulation.

» The green bonding wire minimum size is 8 gauge.

= Standard shore power electrical supply is 120v or
240v, 60 hertz, and available in 15,30, 50 and 100 amps.
« Generator — 12kW is theoretically equivalent to one
standard 125/250v 50a shore power cord.

» A fully charged marine battery is 12.6 volts, 50%
charged battery is 12.2 volts (double for 24V systems).

Sonar Transducers

Sonar wide angle sonar
transducer of 25 degrees
has a coverage diameter
of 44 feet at 100 feet
depth of water.

How Does a Transducer Detect Fish?

The transducer can detect fish because it senses the air
bladder. Almost every fish has an organ called an air
bladder filled with gas that allows the fish to easily adjust
to the water pressure at different depths. The amount of
gas in the air bladder can be increased or decreased to
regulate the buoyancy of the fish. Because the air bladder
contains gas, it is a drastically different density than the
flesh and bone of the fish as well as the water that
surrounds it. This difference in density causes the sound
waves from the echosounder to bounce off the fish
distinctively. The transducer receives the echoes and the
echosounder is able to recognize these differences. The
echosounder then displays it as a fish.

degrees F. degrees.

Marine Air Conditioning

« Typical marine air conditioning sea water condenser lines are 5/8” inside diameter.
= Marine air conditioning requires 3 GPM of cooling seawater per ton of air

conditioning (12,000 BTU).

« Marine air-conditioning is running normally if the discharge air is 15-20 degrees

cooler than the intake air.

How to Anchor
Anchoring - scope (ratio of line

Stmng\::ﬂnd:{
(=
length to depth) preferred 7:1 and Calm Overnight 1041 ratio

- 8:1 ratio Rode 100°
shorter if anchorages or confined Cal Lunchstop| - Rode 801

% 5:1 rati
areas. For a calm lunch stop, a ratio g w':sfi l
i FBowHeight] | o

of 5:1 is recommended. For a calm e :

overnighter on the hook, 8:1. For
windy or rough conditions, 10:1.
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ELECTRIC REEL SET-UP

FROM S-1200REEL

ﬁ\

BOTH RED WIRES - POSITIVE
BOTH BLACKWYWIRES - NE GATIVE

BLUE SEA BYSTEMS
BUSSMANK SERES 187

30 AMP DT

HUBBELL HELIZE0CH
BRYANT FERLY
X0 AMP - 38VDC RATED

13 HEGATIVE

HUBBELL HELYMOCR
BRYANT FELY
p

T S0 W TR I

CHRCT BREAKER

5-1200 WIRING

LINDGREN-PITMAN, INC.

12v MARINE DEEP CYCLE
LEAD-ACID BATTERY

MDD

Diagram courtesy of Lindgren-Pitman

e WSS, IDP CYOLE
LEAL A AT TR
why W T

------

Hose and Pump Facts

and Needs Boat Length|No. Pumps |Total Capacity - GPH

* Typical marine toilet 16-20 P 2500
system plumbing hose |
is 1 %" inside diameter. 21-26 2 3000- 3500
= Most bilge pump hoses 27-35 3| 3500 - 4500
are 1 %" inside diameter. 36-42 3 5000
Bilge Pump Number 43-49 3tod 8000
and Capacity =

As recommended by David S HGuLEL 2,000 -10,000
Pascoe as a starting point. | 60-69 4 to 5 10,000-plus
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SecrioN THREE

RELATIONSHIPS WITH OWNER,
CAPTAIN AND MATES

Few things are more important to career
longevity than the ability to get along with
people. Being able to balance professional-
ism with friendliness and courteousness is ex-
tremely important in the sportfishing indus-
try. Communication is a fundamental pillar to
relating with people in professional capacity.

What follows is a sportfishing industry-
specific breakdown of the do’s and don’ts of
relating with owners, captains and mates.
Contributors include a female sportboat
captain, a licensed mental health counselor
and more. The goal is to provide a well-
rounded guide on how to communicate

e
A

58 SEPTEMBER 2019

and build professional relationships. We've
also enclosed guides to using social media
correctly and avoiding the pitfalls of heavy
alcohol use while on the water.

Whether you are an owner, captain, mate
or just someone who really likes fishing, this
section has something for everyone.
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by Elliott Stark

Just about everybody has a
story about a captain who,
despite being able to catch
fish like a hawk, is passed up
time and again for sportfishing
jobs — often for guys who by
comparison couldn’t catch
fish in a barrel. Then, there
are stories of the eccentric
gazillionaire owner with the
newest, most amazing boat, the
most incredible travel schedule
and the latest in electronics
who burns through captains
like the Cleveland Browns run
through quarterbacks. In the
end, it comes down to the
owner/captain relationship.

A Marriage of Sorts

While there are no nuptials or rings
exchanged upon taking a new job, the
arrangement between a captain and the owner
of a sportfisher can have more in common
with a marriage than with the traditional
workplace relationship.

Consider the following: In terms of hours,
there is nothing 9 to 5 about a professional
captain. Each party has quite a bit at stake
in the relationship — the owner can easily
have several million dollars invested in their
floating, fish-catching assets (not to mention
an annual budget of several hundred thousand
dollars more). The captain’s livelihood depends
quite directly on the relationship.

The marriage metaphor between captain
and owner can be especially true on a
traveling boat. On an extended trip, the
owner and crew may live together for weeks
or even months at a time. During times of
extensive travel, the crew may have more
interaction with the owner than they do
their own families. What starts out as an
incredibly spacious, luxuriously appointed
sportboat interior can after several months at
sea begin to seem like a floating prison inlaid
in mahogany.
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The Expert Perspective

What are the secrets to a lasting
relationship? We've spoken with some
individuals with a great deal of experience on
both sides of the checkbook. While each hails
from different backgrounds and operates
unique fishing and travel programs, there
is a great deal in common in the ways they
approach sportfishing. Their experiences and
insight can be useful for anyone on either
side of the owner/captain relationship.

Buddy Schultz owns the Gorcha, a 65-foot
Robin Smith. Over his tenure as boat owner,
Schultz has worked with some great bridge
talent including Captains Jimmy Kitchell,
Cujo Brinkmeyer and Mike Canino. While
stationed in Los Suefios, Schultz and Kitchell
won the 2011 Los Suenos Signature Series
title. In addition to his time fishing in Costa
Rica, Schultz’ boats have fished throughout
the Gulf Coast and in the Caribbean, up and
down the Pacific coast of Central America
and off the coast of Africa.

Captain Eddie Wheeler can be found at
the helm of the Marlin Darlin, a 62-foot
Spencer. He’s spent his life as a sportfishing
professional, and at the age of 43 has never
had a job outside the field. Among his list of

sportfishing accolades, Wheeler was named

THE PROFILE OF A
SUCCESSFUL CAPTAIN

Catching fish is important but with
the amount of money and resources
invested, there is a lot more to the job.
The following are traits that most suc-
cessful, longtime captains possess:

Honesty: Being upfront with own-
ers and fair with mates is important
to sustaining relationships and getting
things done.

A Strong Work Ethic: Captains not
only put in long hours but they must be
knowledgeable about everything from
boat systems to accounting proce-
dures. Performing proper maintenance
and the ability to diagnose and resolve
problems as they occur can be the dif-
ference between a great day on the
water and a catastrophe.

Organization: From logbooks and
maintenance reports to keeping track
of upcoming trips, organization is a
trait possessed by nearly all successful
captains.
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InTheBites Captain of the Year in 2004;
his name can be found among the ranks
of tournament winners as well. So far this
year, his schedule has included the Bahamas
Billfish Championship, the Bermuda Triple
Crown circuit and will culminate in the
sailfish series in South Florida.

Captain Kevin Dunn has worked for
Sam and Edwina Friedman since 2002. As
captain, he oversees the Friedmans fleet
which has grown to include a 112-foot yacht,
the Cajun Dancer; a 68-foot sportfisherman
called the Ragin’ Cajun; a center console, a
bay boat and a flats boat. As Kevin puts it,
he’s got a lot of floating fiberglass to take care
of. Dunn and the Friedmans spend about
250 days a year together, whether fishing or
cruising. When asked about their years at sea
and what is important to maintaining a lasting,
functional sportfishing team, it didnt take long
for some common themes to emerge.

Building on Common Ground

Kevin Dunn recalls that from the moment
of their first interview, there was a connection
between himself and his perspective bosses.
“The Friedmans and I had a good fit from
the get-go,” he says. “From the day we met, it
was comfortable.” Dunn and the Friedmans
share similar values, are both from the South
and have quite a bit in common.

This is an important point.

From an owner’s standpoint, a sportfishing
operation is supposed to be fun. A boat can
be many things: an outlet for catching fish,
winning tournaments, traveling to remote
destinations or spending time with family
or clients. When it stops being fun, or starts
being too difficult to manage, it might be
time to change directions or take up golf.

By the same token, few sportfishing
professionals become captains by accident.
Nobody just wakes up one day with a Coast
Guard certificate and the ability to back
a 65-footer into a tight slip at a crowded
marina. Most captains become captains
because they love fishing and spending time
on the ocean. For most, the choice between
being a captain and an accountant is an
easy one. Being a captain can be fun (an
accountant, not so much).

A good match in personalities between
owner and captain goes a long way to making
sure that the boss doesn’t turn into a golfer
and the captain doesn’t take up accounting.
Buddy Schultz echoes this sentiment. After
a period of time working together, Schultz
and his captains become friends. This is easy
to do, Buddy says, when you're living and
fishing with someone on an extended trip.

When properly matched from the beginning,
many longtime captain/owner teams form
friendships that sometimes last longer than
their time working together.

To make sure that the prospective captains
and owners get along, Eddie Wheeler suggests
starting every job with an extended trial
period. He recommends taking a few trips
together to get a sense for how each other
handle a variety of situations. “If you take a
trip to the Bahamas with a guy and it rains
the whole time, you could really like him.
The next trip out, it could be great weather
and the guy yells at your wife for missing a
fish,” he says. To avoid getting saddled with
a poor arrangement, before making a long-
term commitment, start out with a trial.

Think of it as dating.

The Importance of Communication
When it comes to all the moving parts
of a traveling sportfish operation — boat
maintenance, international logistics, fishing
and travel schedules, port entry and visa
requirements, tackle rigging and a thousand
other details — it is litdle wonder why
communication ranks as perhaps the most
important element to a lasting relationship.
According the Wheeler, communication
is key. His approach involves making sure
that he knows the likes and dislikes of the
owner and his guests so that he can plan his
trips accordingly. Further, he stresses the
importance of being up front and honest
in what is happening with the operation.
“Sneaking around never works,” he says.

Schultz’ approach places similar emphasis
communication. “There are two satellite
phones on the Gorcha,” he says. “One is
permanently mounted on the bridge and the
other is a handheld in the salon.”

Any time the boat is in transit, Schultz
and his captain put together a plan similar to
those used with private jets, which includes
scheduled travel times, nightly calls and
reports upon arrival. When the boat is in
port, there are meetings at least weekly but
usually more frequenty. “A good line of
communication is critical,” Schultz explains.

Trust, Honesty
(and Boat Accounting)

All three pros spoke to the importance of
honesty. Even if the relationship between
owner and captain is well matched from
the beginning, it is important to build trust
over time. For Kevin Dunn, this involves a
direct approach. “I try to be straight forward
and honest, no beating around the bush. I
like to account for every penny I spend,”
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he reports. To Dunn the relationship is like
family, where trust is a critical component.
While he and the Friedmans enjoy a great
relationship, he offers sage advice on the
subject, saying, “You have to remember that
the captain works for the owners and not the
other way around.”

“For me, the best captains are the guys that
treat it like it’s their own boat from an expense
perspective,” adds Buddy Schultz. “Running
a boat is expensive, and the best captains are
those that treat the boss’s money like it was
their own.” When it comes to maintenance
or time in the boat yard, little things can
add up to big bills in a hurry. Captains who
enjoy long careers with the same owners
have a knack for keeping an organized, well-
maintained boat. Preventative maintenance
and keeping the best interests of the operation
in mind goes a long way in building trust on
both sides of the equation.

Other Things to Consider

The lives and jobs of professional captains
and crews must balance time on the boat
with time at home. When the owner/captain
relationship works well, both sides benefit.
Eddie Wheeler speaks to the importance

COMMUNICATION
TECHNIQUES

All three of our pros listed commu-
nication as a critical element to build-
ing successful relationships. With this
in mind, developing communication
skills can be a career booster for most

anyone. The resources available online
or in the bookstore for communication
skills are numerous. While this may not
be the first thing that comes to mind
when considering a career on the water,
adding some communication insight to
your reading list will pay dividends in
the long run.

of planning and staying on top of all the
captain’s responsibilities. He will work with
the owner to schedule trips ahead of time
and will know when guests are coming and
going. Before taking personal time, he will
take care of all of the maintenance needs
for the next trip before leaving. “That way,
in case the plans change and our guests

come in four days early, we aren’t stuck at
the dock doing oil changes.” Once a break is
scheduled, Wheeler keeps in communication
with the owner and his mates to make sure the
operation is in good hands while he’s gone.

“Incorporating family time is very
important,” Dunn adds, “Sam and Edwina
are very good about this.” With a schedule
that involves around 250 days a year, Dunn
and the Friedmans have worked out a
good arrangement. “Some owners are great
about this, others not so much,” he says.
When it comes to building a captain/owner
relationship that lasts, it makes a lot of sense
for both sides to consider how to handle time
away from the boat.

The Way It’s Supposed to Work

The unemployed captain who catches fish
but can't get along with anyone? The owner
of the great boat who can't keep a captain?
To hell with those stories. Everybody prefers
to hear the one about the captain and owner
who work together for twenty years, catching
fish, hunting together and growing into old
friends. It’s not an easy story to recreate, but it is
nearly impossible without hard work, honesty,
communication and compromise.
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by Capt. Dale Wills
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Being the big skipper — riding high in the captain’s chair — is the

goal of many professional sportfishermen. After several years

in the cockpit learning the ropes, honing your skills and mastering
everything there is to know about sportfishing boats, getting the call
to take over can be the logical progression for many mates. Once

at the wheel, the helm chair can lead some to memory loss about

what it was like to work in the cockpit. Everyone appreciates a bit
of professional courtesy in the workplace. Mates are no different.
What follows are ten basic courtesies that a captain can do to make
his mate’s job and life that much easier — and more fulfilled.

A call to the Bridge
Overwhelmingly, the number one courtesy
every mate agreed was that a captain should

never yell at them from the bridge. “It’s not

62 SEPTEMBER 2019

only extremely childish, but it also shows
bad manners, especially when guests are
onboard. It makes them feel uncomfortable
and puts everyone on edge. If you are going

Every Captam Can lee His Mate
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to reprimand a mate, call them up to the
bridge face-to-face and don't raise your voice.
Be a professional and act accordingly,” says
Captain John LaGrone. When it comes to
a captain’s etiquette, LaGrone is an expert —
he fishes Costa Rica and boasts more than
30-years’ experience as a mate and captain.

In On the Action

How many captains are so controlling
that they don’t even let a capable mate tie his
own style of knot to the hooks or wind-on
leaders? Some captains micro manage to such
an extent that the mate cannot do anything
without the captain looking over his
shoulder. When it comes to fishing, it really
makes a big difference if the captain lets the
mate have one choice of bait or lure in the
spread. Allowing mates to work and take part
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in decisions is important to keeping them in
good spirits, making them feel like part of
the team and keeping them from getting
discouraged — and ultimately jumping ship
for a nicer job someplace else.

Saying Good Jobh

What stands out to most mates are the simple
things: courtesy itself, respect, appreciation,
and teamwork. This may sound obvious, but it
isn't always! Catching lots of fish and winning
tournaments consistently requires a solid
team. Having a solid team doesn't happen by
accident — it takes effort and dedication. Team
members should not only support each other,
but help out whenever possible and commit to
keeping the team’s attitude where it needs to be
in order to succeed.

There are small things that the captain can
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do to keep morale up. Things as simple as just
saying “Good job today everyone” at the end
of the day or picking up the chamois to dry
off the bridge and tower (rather than staring
at the crew while they do their thing) — can do
wonders to keeping the team’s attitude upbeat
and on focus.

Pounding the Guests

The captain rarely spends time in the salon
when the boat is running at cruising speed.
When the seas get a little sporty, holding onto
the wheel while pounding through a head sea
can be a little different than what it actually
feels like down below. When the conditions
turn rough, the considerate captain will slow
down to make the ride as comfortable for the
crew as possible. Try switching places from
time to time, so that you can remember what
the ride in feels like without the wheel in
your hand. Running like you ain’t got a dime
in her is no way to treat your crew.

Rough Lunch

When it comes time for lunch and your
mate becomes Chef Boyardee, keep the sea
conditions in mind. Plan enough time for a
down sea tack and take into consideration
how many guests are onboard. Just because
you, the captain, have your lunch doesnt
mean the mate is finished. If you do keep your
mate in a trough while making lunch, next
time you may find that the cheese on your
ham and cheese is still in the plastic wrapper.

Pee Bottle in the Bridge

At the end of the day when you as the
captain are preparing your final descent,
have the common courtesy to throw away
your own pee bottle. There are few things
more degrading than a mate grabbing your
pee bottle with the lid not completely sealed.
It’s also a good idea to pick up your own
trash. Some captains go as far as closing and
zipping up the bridge curtains, turning off
all electronics, unsnapping the seat cushions
and taking the trash down from up top. All
this so the mate can easily rinse the bridge.
Remember your mate is not your personal
maid!

Engine Room

The saying, “You drive, you dive,” doesn’t
hold as much weight as it once did. Years
ago, if a captain ran over a rope or a dredge
for example, it was considered his fault and
therefore his duty to dive into the water and
cut it free. These days, however, it is the
youthful mate who is more than likely to
jump in and take care of the situation. When

it comes to the engine room, it’s still the
captain’s responsibility to check the oil each
day and perform maintenance on the engines.
If your mate happens to be an engine room
rat, lucky you, but teach by example and be
hands on.

Know When to Turn

So many things can be happening on the
bridge that many captains fail to realize when
a mate is checking or switching out baits. An
attentive, considerate captain, who makes a
slight turn while a mate is putting out a fresh
bait, keeping it from crossing under or over
another bait already in position, is a great help
to the mate. As a captain, if you do see some
bait, birds or need to change course to get back
on your numbers, at least check the pit and
communicate. Catching fish is top priority and
working together will increase your chances.

Rushing to Leave

Its important to communicate with your
mate about your schedule and the time you
wish to leave the dock. Suddenly wanting to
leave the dock a litte earlier can put the mate
into a hurry-up frenzy. “Especially if it’s rough
and the mate needs to rig a few more baits.
Nothing can be more uncomfortable than
rigging baits while getting showered with salty
ocean spray on the way out. Ten or fifteen more
minutes at the dock can make a big difference
for your mate. If you can’t spare the time, at
least let your mate know well in advance of
your intentions,” says freelance mate Michael
Latham.

Work as a Team

I¢’s no coincidence that the letters in “team”
can also spell “mate.” The aforementioned
courtesies and signs of respect between mates
and captains just touch the surface. Each crew
and team has circumstances and procedures
which are unique to their boat. What do these
courtesies have in common? Communication
the foundation for

and teamwork are

everything on a boat.

We all know that there is no perfect captain,
mate, boat or owner. That said, making the
best of your situation is generally up to you and
those you work with. Try to put yourself in the
other person’s deck shoes and act accordingly.
One of the universal things about sportfishing
is the fact that behind every good team is a
good captain and behind every good captain
is a great mate. Just as a great mate can make
a captain look good, a courteous, professional
captain can build his mate’s confidence, skill

level and ability.
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C ‘Y ou know, that’s something that’s really, really impor-
tant. Sometimes, it just doesn’t cross people’s minds,”
says Capt. Jimmy Waller of Orange Beach, Alabama. Waller,

whose nickname is “PeeWee” runs his 60’ Big Adventure.

The topic of fishing etiquette touched off
something special for Capt. Jimmy. “We have
been cobia fishing, spotted a fish and had
people on jet skis pull up to the boat and ask
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us what we are doing. One time it happened
in a tournament. We were working a fish and
had a guy and a girl come up to us on a jet
ski. They pulled up to us and said, ‘Ahoy! You

can’t make this stuff up. This will be my 36
year in the charter business. I've seen every-
thing from pornos being made in the salon to
just about whatever you can imagine.”

While it may sound pretty evident that
making a porno on someone else’s boat
crosses a line, the topic of fishing etiquette
and how to behave on and around boats can
be complicated subject. Those who get it
right will enjoy return invitations or repeated
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free lance stints, those who don’t understand
might wind up wade fishing. To determine
the expectations of behavior aboard boats, we
have surveyed experts from across the sport-
fishing landscape.

Social Media and
Winning with Class

Captains Jeff Shoults and Johnny Dorland
have decades of experience tournament fish-
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ing in the Gulf. Shoults and his Destin, Flor-
ida-based crew on the Mollie won the 2017
Gulf Coast Triple Crown. Dorland is the
owner and captain of the Corton Patch and the
director of the Orange Beach Billfish Classic.
When asked of the rudest or strangest behav-
ior aboard his boat, Dorland’s two examples
were clear. “I had a Tampax put down the toi-
let once... that wasnt good. One time we had
a guy get completely naked and jump off the

tower. We were trolling for marlin 100-miles
offshore. He had an inoperable brain tumor....
and still does. That was 15-years ago and he’s
still not right,” Johnny says with a laugh.
Shoults has expectations for behavior as
well. “Mates are not allowed to post anything
on social media. They’re also not to discuss
what we do aboard the Mo/lie with other peo-
ple. The Mollie is like Las Vegas, what happens
aboard stays here,” he says. He also expects a
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certain manner of behavior on the dock — es-
pecially when enjoying tournament success.
“We keep the stereos turned down and act
like we've won before. Don’t show your ass
when you win. It’s like Bear Bryant said when
a kid scored a touchdown and jumped all over
the place. ‘Do you plan on ever scoring an-
other touchdown? Well, then act like it.” We
also keep the boat looking nice, no matter

how much we've been fishing. Even if you've
been fishing hard, the boat shouldn’ show it.”

Dorland shares the social media senti-
ment. “I once had a mate post everything
on social media. When I got back the dock,
everybody was telling me how big the fish I
caught was and how many ducks I shot. I
told him that we don’t put things on Face-
book on this boat. He told me that he posted

His #ipper scratched the cushions, he
left wet footprinis on the sabon, e god
fve cream in the slateroom and peed

i Froad of the boss” wile—

And he drank all
the beer, ton!

7 mn

to Facebook on his time, so I told him he
could work on his own time t00.” Dorland’s
approach is pragmatic. “If you don’t act right
on the boat, you don’t come back. If you get
really drunk, you don’t come back.”

A Lesson in Kentucky Manners

Captain Jen Copeland is a wonderful con-
versationalist, a great captain and she grew up
in Kentucky — folks from Kentucky have a
natural understanding of the whole manners
thing. Copeland, the captain of the 7hree C¥,
an Ocean Reef, Florida-based Viking, deliv-
ers her perspective charmingly. For fishermen
(mates or captains) working on someone else’s
boat, Copeland recommends, “If you're invit-
ed to fish on another boat, always leave it in
better shape than you found it. And always
offer to help clean and shammy the boat. If
you know how, you should be helping!”

For angling guests, charters or the boss
friends, Copeland suggests the following,
“Learn to use the head — don’t leave anybody
any gifts. Rods off the teak. Remember, when
fishing is slow, don’t keep asking when we're
going to catch something. Nobody wants to
catch fish more than the crew,” she says. “If
you're a guest, always bring beer.”

“If you're sick, the rule is ‘Any side but
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inside!” Mates don’t care. They've all been
puked on before. I'd rather you puke in my
boot — and I've had my boot puked in — than
have to clean up after you inside.” Copeland’s
ascription of rules comes from unique expe-
rience. When asked about the rudest thing
she has endured on a boat, Jen didn’t hesitate.
“Puking in the sink. His excuse was that he
was taking a .... (bowel movement) and got
sick. My mate had to go clean it up because
the guy was too sick to go back inside.”

“Also, dont assume that everyone operates
with an open checkbook. Let’s not throw
away the 15 fluoro leader with three inches
of chafing on the end. Tournament fishing
is one thing, but when fun fishing, why not
reuse the sailfishing hooks for mutton fish-
ing the next day? And don't slam the hatches.
As my friend Brad Goodrich would say, “We
have to use that tomorrow.”

The Importance of Being
Respectful: A Mate’s Key to
Career Success

InTheBites 2016 Gulf Coast Captain of the
Year Devin Potts runs the Sea Mixer, a 61-
foot Spencer, out of Orange Beach. Devin
is blessed with the ability to catch big blue

marlin consistently in tournaments and the

capacity to state things clearly and directly.
“What bothers me is genuine complaining. A
captain needs to be a part time psychiatrist to
keep a crew together anyway, a mate complain-
ing doesn't help. We are very upfront with the
schedule in our operation. The boss is liable to
want to fish at any time — it could be the day
after the tournament and he could decide he
wants to fish. To me, his desire to want to fish
is what keeps us employed. I've never had it
happen to me, but I really don like to hear
mates complaining about having to go fishing
or saying ‘T don't get paid enough for this.” You
don’t get paid enough for what? Even if it is
warranted, shut up and do your job. That’s the
way I look at it,” Potts relays.

Another topper on the list of Devin’s ir-
ritating mate behaviors is one that came up
many times. “You hire a guy and he says, this
is how we did it...” Captain Joey Birbeck on
the You Never Know reaffirms this sentiment.
“We bring one two extra mates for tourna-
ment season. We have a style of fishing that
has been successful. Dont come on someone
else’s boat and tell the mate or the captain
how to do their jobs. You have two ears and
one mouth for a reason and youre here to
help. I never quit learning, but please dont
try to change our program.”

How does Capt. Jen Copeland feel about
unsolicited advice from mates? “If I want your
opinion, I'll give it to you,” she jokes. “The
worst thing I experienced from a mate was
back talking from the cockpit. If you've got
something to say, come tell me on the bridge.
I can’t have that happen in front of the boss
and his family or friends and my regular crew.”

Year in, year out Capt. Patrick Ivie and the
Breathe Easy find themselves on the leader-
board across the Gulf circuit. “These days, it’s
hard to find somebody thats proactive and
wants to do the job. Not many young guys
grew up fishing like we did. I like guys that
are eager to learn and excited. Finding some-
one who is eager to learn is important.” How
should a new mate or a mate working on a
new boat approach the job? Ivie describes,
“You want to be as helpful as possible and
ready for any work — from scrubbing toilets
to gaffing fish.” Captain Peter B. Wright of-
ten advises young mates or those who are just
starting on a new job to volunteer for the
worst jobs. The crew will take notice and this
kind of help goes a long way.

Etiquette While Fishing
Conducting yourself properly while on the
water is also an important consideration that
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sometimes has serious consequences. Devin
Potts describes one of the more consequen-
tial sides to Alabama cobia fishing. “When it
comes to cobia fishing around here, it is se-
rious. Talking about the public pier, if you're
in a boat and you get close to the pier — the
bigger the boat, the bigger the target. They
will sling giant bank sinkers at you. They have
those long spinning rods and will nick the line
(so that line breaks when they cast) and rear
back and catapult them at you. If one hit you,
it would kill you. I always thought Steve-O
from Jackass should put on full football pads
and run a boat past them...”

The live baiting for blue marlin around the
rigs in the Gulf has reinforced a sense of coop-
eration by the captains who fish them. As Devin
Potts puts it, “You're better off working together
than trying to conquer the world by yourself”
Patrick Ivie describes it similarly, with one ex-
ception. “If you're live baiting the rigs, every-
body wants to fish their zone — you take your
turn and clear out when someone hooks up. I've
hooked up and had boats not move — especially
supply boats. I've hailed a supply boat on every
channel on the radio asking one to move. I wish
theyd read this article.” For a great story about
hailing a work boat while hooked up to a blue
marlin, check out the “Old Salts Rule” feature.

Boat Guests, Expectations
for Charters

Adam LaRosa owns the New Jersey-based
Canyon Runner Charters. In 2017, his op-
eration ran 112 canyon trips. It suffices to
say that few people have a better perspective
on etiquette for would-be charter guests than
LaRosa. “The thing that gets me is when a
charter gets on the boat and immediately
questions the captain. Charter fishing is an
odd situation. Generally, in business the cus-
tomer is always right — but not when you're
100-miles offshore at night. Safety is the
most important thing and the captain and
crew are charged with keeping everyone safe,”
LaRosa relates.

“Another thing is mistreating the boat.
People sometimes think that because they
charter for one day, they can do whatever
they want. They don’t understand how ex-
pensive things are. A guy asks if he can light
up a cigarette on the bridge while were run-
ning 30-knots. He doesnt realize that the
cushion he’s sitting on costs $5,000.”

To avoid confusion, and preserve his san-
ity, LaRosa sends out a rules list to all would-
be charters. The list is great. Each item it
contains has a story that prompted it. It is
also a good lesson for most any would-be

boat guest. It outlines when the captain will
know the weather and be able to predict time
of departure, leaving the black soled shoes at
home, no liquor or wine offshore, and the
restriction on bringing reels that are com-
pletely spooled with braid. He also prohibits
glass — which can break and cut people and
destroy pumps.

Capt. Patrick Ivie appreciates guests who
help the crew with little things — especially
during double over nighter tournaments in
the Gulf. “Cleaning the boat is a team effort.
Having guests who will help with cooking
and cleaning when we're fishing all day goes
a long way.” Joey Birbeck seconds this. “Your
mom doesn’t work here, so nothing goes in
the sink.” Guests can also help be vigilant
while offshore, “If you see or smell some-
thing that is out of place, please tell us.”

Life’s too Short to Be Rude

Generally speaking, people go fishing to
have a good time. Being around nice, re-
spectful people really helps this cause. A bit
of consideration for the boat, the captain
and the crew goes a long way. Don’t puke
in the salon and if you're fishing in Orange
Beach, don’t run your boat within a quarter
mile of a pier.
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BOAT RULES
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EVERYTHING YOU'VE EVER WENTED TO TELL 'r'IHJ! BOAT QUESTS

[ HANY CAPTAINS AND CREW ARE T00 l'llLl'l‘ls TO PIHH’!I’E
GUESTS A COMPREHENSIVE LIST OF RULES. GIVE THEM

e

THIS.

I IF THEY DON'T LIKE 1T, THEY WILL BLAME US AND NoT YoU!

STARTING WITH THE BASICS:
1. Treat every boat—even if it’s a longliner built in
the 1940s—like the Queen Mary II. Remove your
shoes and ask for permission before stepping
aboard. Once on board, treat the boat and its crew
with respect— if you take something out, put it
back up.
2. Don’: assume anything. Things are done differ-
ently on different boats. You can’t go wrong asking
the captain and crew what you can do and how you
can I elp. In some cases, crews will prefer less help
(like when docking or tying up the boat) than
more.
3. If vou’re fishing on someone else’s boat, ask
what you can bring. If they say they have it covered,
don’t bring your special rod.
4. Ifyour visiting a boat in a remote, internation-
al destination, ask if you can pack anything down
for them. When they're fishing in BFE, it a lot
easier for you to pick up some chin weights than it
is for them to source. And don't forget the latest
issue of 'nTheBite.
5. You can be late to work. You can be late for
dinner. You can be late for church. But you can’t be
late for fishing.
6. Nobody has ever not been invited back for
helping clean the boat. If you disappear as soon as
the boat hits the dock, you'll probably noi be
coming back.
7. All crews and all boais have their own way of
doing things, they probably don’t want to hear
about how you've done it somewhere else.
8. There is a difference between asking for the
purpose of learning and asking for the purpose of
questioning someone. Get this wrong— have fun
fishing on the pier.
9. Booze in moderation.

10. Unless they ask, nobody wants to see charts
and satellite imagery you brought on your phone
(especially when it's paired with the question,
“Why aren’t we ﬁshing here?”)

11. When docking or while a fish is hooked up,
don’t sit or stand in a place that obscures the
captain’s view.

12. Don’t slain the drink box door.

13. Make sure that cabinets, the refrigerator and
the freeczer are locked in place when you close
them.

14. If you're a guest, always bring beer.

15. Match the outlook of the pcople on the boat.
If you're fishing with a boat load of easy going
people, leave captain serious at the dock. If every-
one is dialed in, they probably don't want to hear
you dancing.

MEDICAL, DIETARY AND

“"OTHER"” CONDITIONS:
1. Inform captain and crew of your medical con-
ditions— before your 50 miles ofishore. If you
have a special medicine that you need or a situation
that could arise (heart problems, diabetes, asthma,
etc.), let someone on the boat know so that they may
be prepared. Medications can react with dehydra-
tion from seasickness—to create big problems.
2. Food conditions—allergies— let somecone
know so that preparations may be made. If your
allergy is severe, bring your epi pen and tell the crew
where to find it if needed.
3. Try not to show up to the dock like Keith Rich-
ards after a four day bender. Plcase be respectful to
those you will be fishing with and have the courtesy
not to show up super hungover or under the influ-
ence.
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Our guest waited until we were 50 miles
offshore to tell me that he was a
gluten-free vegan with diahetes, high
hlood pressure, and a partially
dislocated hip.

So... he forgot his pills and

couldn’t eat anything you
had on the boat?

TV

THE HEAD:
1. Urination—If there’s a lady on board, vou can't
go wrong by peeing inside. That said. keep it off the
floors and the wall. To quote Capt. Jen Copeland,
“If it's rough, would it be beneath you to sit
down?!"
2. Heavy lifting in the head (Number 2 Rules).
Courtesy flush. If you leave skid marks, please
wipe them off. Some boats can flush toilet paper,
some only flush turds—in either case, don't put
anything else in the toilet. If you have a question,
ask the mate. It's also a good idea to make sure you
know how to operate the flush mechanism before
you deposit a bowl full.
3. If you're going to be sick, don’t be embar-
rassed, just puke outside. As Capt. Jen Copeland
puts it, when it comes to puking “The rule is any
side but inside!”

THINGS TO Ai’ﬂm'
1. Spray on sunscreen can make a real
mess—some will discolor upholstery. If you have
it, don’t spray it on in the salon.
2. Avoid pants or shorts with zippered seat
pockets. These can tear upholstery.
3. Avoid flip flops with bottle openeis on the
bottom. These can scratch gel coat and tower
legs.
4, Unless you have spoken about it previously,
assume the boat is no smoking. And leave Lhe
weed al home, Snoop Dogg.
5. Be careful for new or old shoes. New shoes
can bleed when wet. Old shoes can mark up the
deck or track dirt aboard. Avoid black soled
shoes, too.
6. No wet shoes inside. Also, if your clothes are
wet ask for a towel before sitting on the couch.
7. Everybody gets excited when a fish is hooked
up, but don’t be more vocal than the captain.
8. Varnish is expensive to repair. Even though
it’s a hardy vessel, it's a fragile environment.
Beware of belt buckles, metal buttons on jeans
and watch bands that might scratch varnish.
9. Newspapers have ink on them—they bleed
when wet—especially on cushions.

FOOD RULES:

1. Unless you own the boat, don’t eat food in the staterooms.

2. Don't leave open containers, beverages, or knives on the counter while underway.

3. After using the sink, be sure to turn the water all the way off.

4. Fried chicken crumbs will leave spots on a teak deck. If you spill them, hose them off.
5. Your momma doesn’t work here, so please don’t leave anything in the sink. =



AND FISHING

Originally published in June 2016

by Alexandra Stark

ince the days of the swash buckling pirates, drinking Just like many other things in life, drink-

ing alcohol can be safe and can make your day

and boating seem tO be COI’II‘IGCtEd il‘l d magical kind Of that much more entertaining. 'The safety and
way. You don’t have to be Blackbeard to appreciate a [ eal Tty

ally associated with moderate, responsible

cheers with your buddy after the big catch, a round of Shots [ R T T
in celebration of a tournament victory, or indulging in a good R At e AL e

not have to be included on your to-do list.

luck drink before a big day out on the water. With the cool Just as guzzling booze responsibly can en-
ocean breeze blowing in your face and the hot sun beating RS S N

much or too often can ruin your day, your ca-

down on your shoulders — there are times when not a thing | R NI KTy W
in the world beats a cold beer. a glass of wine at dinner without a problem,

there are others who simply cannot survive

72 SEPTEMBER 2019 INTHEBITE.COM




without alcohol—and lots of it—each and
every day. For those confronted with this
scenario—physical dependency on alcohol—
whether or not to have a drink or two every
day is less a choice than an obligation. Physical
dependency is associated with alcoholism.
The term alcoholic describes someone
whose body becomes physically dependent
on alcohol. They must have alcohol in their
system to avoid the detrimental effects of
withdrawal which can be life threatening.
This disease affects people from all walks of
life, all ages, genders, races and socioeco-
nomic classes. This article is intended to be
a brief overview of alcoholism in general, its
diagnosis, treatment and how it specifically
affects those in the sportfishing industry.

Drinking on Boats

A logical first step in understanding the
relationship between drinking and boating
is to delve into the culture that makes the
two activities seem as logical a pairing as gin
and tonic, pinot grigio and mahi mahi or jack
and coke.

Carrie Caston, a native of South Florida

#INTHEBITE

who grew up in Panama City, Panama, has
been surrounded by or on boats since the time
she was born. She has also worked for a large
mothership operation in Panama and reports
that, “Drinking is such a big part of the boat-
ing life that I would not even think about go-
ing boating with someone who would not have
alcohol on the boat.” She also mentions that
she and her friends say, “Boats are for drinking
and killing [fish].”

She gives me a brief introduction to her life
on the water and how much of a part of her
life it has been since she was a young child. “I
knew my parents were drinking something that
I wasn't allowed to have, but I just wasn't sure
exactly what it was,“ she explains. “Once I was
old enough, and in Panama that’s pretty young,
my friends and I drank on the boat t00.”

This situation is a part of life that many
people have grown accustomed to. Those who
have grown up on the water have a kind of
unwritten rule about drinking on the boat.
Its not just accepted, it’s encouraged. It’s not
about if you are going to have that drink, but
when and how much.

Chris Checke is a licensed psychotherapist
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who operates a private practice in Fort Lau-
derdale. Chris grew up on the water on the
West Coast of Florida near Charlotte Harbor.
Checkes boating influence was such that he
was a swimmer before he could walk. Checke’s
perspective about the cultural crossover between
drinking and boating results from personal
experience and his professional background.
Recalling his childhood, Checke reminisces
that his mother — who doesn’t even drink (on
land), but put her on the boat and she, “Always
had a cold one.” “To my family beer and boating
went hand in hand.” Chris went on to explain
the cultural norms in boating and drinking.

Responsibility in Context

Just like in any other setting, if done respon-
sibly and legally, drinking on a boat is fun and
entertaining. A boat has become an entertain-
ment platform — an extension of one’s home
or backyard. Boats are so comfortable, in fact,
that can be easy to forget that when out on the
water a person must still practice responsible
drinking just like if a person were driving a car
or flying a plane.

How would you feel if a pilot of a 737 just
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What is Alcoholism?

According to the Mayo Clinic, alcoholism is a
chronic disease characterized by uncontrollable
drinking and preoccupation with alcohol. It is the
inability to control drinking due to the physical and
emotional dependence on alcohol. Symptoms in-

clude repeated alcohol consumption despite legal
and health issues. People may experience black-
outs, dizziness, shakiness, craving or sweating. Be-
havioral symptoms may include aggression, agita-
tion,compulsive behavior, orlack of restraint. Mood
relatedsymptomsincludeanxietyoreuphoria. Treat-
ment includes counseling, a detoxification center
if necessary and medication.

had a few drinks before takeoff? Probably not so good. There are
laws and regulations for drinking and boating. These laws and regu-
lations are enforceable by the United States Coast Guard who patrol
the water daily. You may be one of the lucky ones who never gets
caught or perhaps you have a DD for the day, but the USCG is
no joke and they have the right to stop your boat. If they do and
determine that the driver of the boat is boating under the influence,
there may be legal ramifications, fines, revocation of a license and
even possible jail time.

Even if you are a person who has never had a run in with the law,
you may be faced with other challenges due to drinking. Job perfor-
mance issues are not the least of these challenges. There may be times
when a captain, mate, deckhand or stew have noticed their skills on
the job decrease due to alcohol use. The leniency of bosses varies by
operation, but the general consensus is that consistent drunkenness
(or problems associated with drinking) leads to unemployment and
bad reputations.

The Evolution of a Problem

Not every person with a problem with alcohol started out that way.
In the sportfishing context, consider the following. A private boat
captain may fish 220 days per year. The ritual cold beer on the ride
home is commonplace on the bridges of many operations. Owners
and guests are passed icy rum drinks and the captain may indulge a
12 ounce lager. This is celebration, it’s ritual, it’s part and parcel of
what you do on a boat. One beer, how can that be bad?

After six months of drinking a beer on the ride home with no
incident, it becomes even more matter of fact. One beer turns into
a couple, mixed with the occasional cockrail. Then there is the wash
down. The two ride-home-beers tasted so good, why not wash them
down with a six pack as the mate cleans and washes the boat. After all,
the time it takes to down a 12 pack is about the same length of time it
takes to plan the next day’s fishing. Before you know drinking heavily
is incorporated into your daily routine, soon becoming habit.

How many beers did it take to make that sound like
agood idea?

From a young mate’s perspective, introduction into the sportfish-
ing lifestyle and profession can include heavy drinking from a young
age. A first job for a travelling mate might include three or four
months on some remote, desolate island without too much else to

do aside from fish... and drink. After drinking the nightly allotment
INTHEBITE.COM



Need Help with
Alcohol Use?

There is no shame in asking for assistance. If
you or someone you know needs help dealing
with alcohol use, there are many great resources
to assist. For private counseling service, please
contact Chris Checke. He’s the best in the busi-
ness and will make you feel comfortable with
his genuine caring nature and knowledge of
the topic. His office is centrally located in Fort
Lauderdale and he also offers afree consultation!
Check out his website www.chrischecke.com or
give him at call at (954) 240-6323.

of boat washing cocktails, it’s then time to head out for some after-
hours entertainment with other heavy drinking mates. In certain
circles, during certain times, its perfectly acceptable (sometimes
expected) that mates might drink to the point of blacking out—
sometimes two or three nights a week.

Alcohol not only has physiological effects (intoxication and
hangovers), but inhibits judgment and rational thinking. It is
these secondary effects—making judgment less rational—that
can damage reputations, cause loss of employment, create crimi-
nal records, and worse. Habitual heavy drinking can lead to
poor financial choices (it's hard to save money if youre paying
for the bar tabs of your 15 closest friends). Regardless of skill, a
mate or captain who is not dependable will not have a job very
long. Walk the docks most anywhere in the sportfishing world
and it doesn’t take long to hear a story or two of a captain or
mate whose life has been derailed by problems with the bottle.

Alcoholism: Prevalence and Treatment

Most of the people who report drinking socially (and that
is a lot of people) do not have and never develop a problem.
According to the National Institute on Alcohol Abuse and
Alcoholism, 87.6% of people 18+ reported drinking alcohol
sometime in their life. Of this same age group, 6.8% have al-
cohol use dependence.

This 6.8% is comprised of many different kinds of people,
from the high school teacher next door to the high-powered
attorney in the $10 million mansion. Included in that mix are
those in the boating industry. While there is no research on the
subject, a career on the open water does lend itself heavily to
many of the risk factors associated with developing a drinking
problem. These risk factors relate directly to the accessibility,
acceptance and cultural norms of drinking and boating,.

If you do find yourself in a situation where it seems that the
drinking has gotten to be too much, you do have options. You
may want to try making a commitment to yourself to cut back on
the times per day or week that you have a drink. There may also be
other people around who you can lean on for support or encour-
agement who have gone through the same thing. There are also
plenty of resources online to gather any necessary information
as well. If self-help methods are not working, or are not really
your thing, you can reach out to trained professionals in the
community who can help.

#INTHEBITE
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- AMATE’S
GUIDE TO

How it may impact your sportfishing career

Originally published in June 2016
by Capt. Jen Copeland

skillfully maneuvering the Instagrams and Facebooks of the world

can raise the professional profile of your career, posting things
inappropriately can ruin your reputation, change the way people
look at you, and even get you fired. Captain Jen Copeland provides a
thoughtful, insightful breakdown of how sportfishing mates should
approach the use of social media. It’s a good read for anyone, if you
plan to make your career in sportfishing it is a must read. — ITB

I n many ways social media is defining the world around us. While
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The Good

Social media provides a unique look in-
side the world of sportfishing and the many
interesting men and women who make up
the sportfishing industry. Social media posts
show us what is biting where and allow us
to preview new products. Social media—
and the information it provides—has dra-
matically shortened the time necessary to
make decisions.

Many participants in the sportfishing in-
dustry — top teams, small lure makers, tour-
naments, and brokerages — capitalize on
the “perceived free advertising” Instagram
and Facebook provide. Top teams use it for
a real-time fishing reports and to track the
success of their competitors. What once
took captains hours, or even days to hear via
the coconut telegraph, now takes only min-
utes. Most everyone is connected by social
media one way or another and it has proven
to be a real asset.

“Staying in touch with family and friends
while you're travelling enables more people
to be involved in the sport, and everyone gets
excited to see fish being caught,” says Captain
Jimmy Werling of the Plane Simple. Werling,
whose team is a regular on tournament lead-

erboards, keeps a watchful eye on his compe-
tition through social media. “Although I may
not be competing with so-and-so this week, 1
may be the next week. I'm able to track the
teams I need to watch out for.”

Of all the professionals surveyed about the
subject, not one of them said social media
was “bad” for the fishing business itself. In
fact, they all agreed it provides a wealth of
knowledge and information that is both in-
formative and instantly accessible. But, there
must be a down side, right?

The Bad

While there is no doubt the sportfishing
industry has become “instafamous” in the
past few years, let’s not forget the possible
repercussions from your “professional” posts.
What you post can impact your immediate
situation and even follow you into the fu-
ture. Just as social media had made informa-
tion available at the touch of app, it can also
wreak havoc on your career should it not be
used responsibly.

Kona Captain Bryan Toney of Marlin
Magic says he has only used social media on
a professional level for the last year. “I don’t
post anything personal, I've strayed from

that,” Toney says. “It (SM) is a great way to
get yourself out there. But if you're looking
to further your career, my advice is to keep it
completely professional.” Solid advice from
a man who says, “I learned it the hard way.”

Anytime you post, comment or like some-
thing, it is a direct reflection on you and
your character. Though you may not realize
it, this can affect the way people think about
you. Six degrees of separation? Possibly. Ac-
cording to Captain Doug Covin of Hatteras
team Copper Leader, “1 have used several dif-
ferent mates over the last few years, so I've
used social media many times to do a ’back-
ground check’ to see what type of fishing a
mate is doing or to see who his friends are.”
Covin continues by saying “if a mate posts a
lot of pictures of himself at the sandbar, or
drinking with his buddies, then thats very
telling.” Very telling, but not in a good, pro-
fessional way.

“It’s your resume you're putting out there,”
another captain points out. “Everyday out on
the dock is a real-time interview to see how
you carry yourself, how your boat looks.
With social media, you don’t know who
is watching you. It could be your captain,
your owner, a future employer — one screw

FISH HEADS
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up could ruin your job, or your future — and
that’s worth remembering.”

The Ugly

Living in the moment is one thing that
makes the charm of sportfishing so alluring.
If sportfishing is your chosen career, how-
ever, it’s wise to think of your future. In ten
years, how do you want to be seen? Impres-
sions do matter and no one is irreplaceable.
As Captain Bryan Toney says, “Good mates
don’t stay mates, they turn into responsible,
respectable captains. And well, good mates
with bad habits stay mates — if they’re lucky.”

The Bottom Line: “Could a mate’s
indiscretions in social media con-
tent affect his career?”

Both Covin and Toney think it could, at
least in the short term. Captain Jimmy Wer-
ling answered with a definitive, “100% yes.”
He explains, “Once it’s out there, it's always
out there. To me, this means when you go to
apply for another job, inappropriate posts will
come back to haunt you,” he goes on to say. “If
your social media profile makes you look like
an idiot, then you are an idiot. It can define
you, so be aware of what you put out there

— it’s there to stay and for all to see.” Werling

went on to tell me that his boss’ company has
a very strict social media policy for the boat. If
he goes to hire a new mate, the company will
search the new hire’s social media profile(s) to
help determine what type of person they are.

According to another top, competitive

tournament captain (who prefers to remain
«

anonymous), ‘Any future employer has the

right to judge you on your social media habits.

Most have been usually right when it comes

to determining a personality based on your
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posts. It’s just another network. You must use
common sense, and in this business, if you
don’t have that, find another career.”

This estimation may sound harsh, buc it is
a harsh reality. The fact that others may make
judgments on your skills or character by what
you post on social media should not be a sur-
prise. When it comes to your social media ac-
counts, you put it there, so it’s an open invita-
tion for anyone to “check you out” — private
or public.

To Post or Not to Post?

What is inappropriate? That is a personal
decision and one a responsible, mature mate
should be able to easily make. Off the high
of a stellar fishing day, you may be tempted
to post the highlights ASAP. But there are a
few factors you may want to consider prior to
clicking the share button:

1. Respect the boss’s wishes and privacy:
Having worked for the same family for over
13 years, I can tell you that on more than
one occasion the boss has called me to ex-
press his annoyance with how my mate had
posted our day’s activities. He simply does
not want to the general public (i.e. his com-

pany employees) knowing his personal busi-
ness, how he spends his off-time, and more
importantly, his toy collection. This is under-
standable—many private owners want to be
private, off the social media grid or incog-
nito. Part of your job is to respect his privacy.
Respect him and he will respect you. When
in doubt, the man with the gold rules, so it’s
best to ask first. Either way you look at it, it’s
wise to get your owner’s take on the matter.

2. Put yourself in your captains shoes:
It’s hard enough to keep his secrets “secret.”
Having his hard work plastered all over your
page enlightening your 2,000 followers that
all your blue marlin came up on the purple
dredge or green squid chain isn’t helping and
is hardly acceptable. While many captains
have their own social media agendas, they
may prefer to make that decision on their
own. Is it your place to make that decision
for him? How do you want your mates shar-
ing boat business when its time for you to
make all the decisions? I thought so.

. The future of your career: Choose your
3. The fut f ye Ch y

posts wisely, with as much common sense as
you can muster. Even a private account can

easily be shared, so be advised. Posting your
Saturday afternoon of dunk-a-roos or pre-
tournament rounds of Fireball shots at 6:00am
isnt exactly making you look professional.
Broadcasting such activities out there for the
world to see certainly isn't good for your re-
sume. Remember, what happens on the boat,
stays on the boat. Anything posted on the in-
terwebs is there forever, and rest assured your
next boss is going to have a look at your social
media footprint and habits — hed be a fool not
to. Having any individual responsible for his
multi-million-dollar operation, not to mention
his friends and family, deserves a little past-
delving...don’t you agree?

The bottom line is this, and top caprains
agree: thinking twice always makes you see
things differently the second time. If you are
committed to this fishing career of yours,
regardless whether or not you are part of a
private or charter program, it’s always best to
err on the side of caution. The days of us-
ing social media to make yourself known
and speak your mind are over. This “thing”
has morphed into a permanent, real life win-
dow to your world, so be sure you are ready
to have your current, or future employer
peering into it.
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Relationships are an important part of life. There are many different types of relationships — ranging from
romantic, to casual, to friendships — you may even have a special relationship with your dog. One of the

most important types of relationship, however, is that between a person and his or her boss. This relationship

can easily make or break your week, your month or even your professional career. A positive and mutually
beneficial working relationship with your boss does not happen by accident. A healthy working relationship
with the boss man must be built and nurtured from the ground up, and given the same care and maintenance
you would provide the main engines. Try some of these simple steps to foster healthy comradery.

1. Lay the groundwork—Expectations are
key: This is step one in any employee/employer
relationship. Make sure to get a job description
and a thorough understanding of your tasks and
responsibilities. Ensure that you take the initia-
tive to ask questions regarding the job and your
boss’ expectations of you. This is also prime time
to discuss the expectations that you have of your
boss. It’s always ok to suggest minor changes in
the expectations as long as they are for good rea-
son. The more you know about what is expected
of you, the better. Case in point: Want a job that
fishes 80% of the time? Your first interview with a
prospective boss is a good time to make sure that
his operation is not a sailboat.

2. Be clear and concise with questions:
“How many baits should I rig for tomorrow?”
or “How long will we be away during the next
trip?” are both examples of clear and concise
questions that the boss can answer simply and
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quickly. You and the boss are both busy and
cannot be bothered with round-about ques-
tioning. This usually ends up with one or both
parties being frustrated. Writing down all of
your questions to be prepared when talking to
your boss is also a great way to stay organized
at work.

3. Be specific about your needs while be-
ing sure to consider your boss’ expectations:
“Yes boss, I understand that you're offering two
weeks of paid vacation per year. That’s great but,
I would much rather have ten weeks off and the
private use of your boat when you are not using
it,” said no good employee ever. It is important
to advocate for yourself and your needs in your
employment while taking the needs of your
boss and his operation into account. If you ask
for too much without thinking of where your
boss is coming from, you can appear entitled
and off putting. If you are off putting and en-

titled you will likely be fired (or at least have
lots of varnishing and waxing in your future).

4. When money is an issue, be very careful:
So, it’s that time— you want a raise. Be mindful
and considerate when you ask for money. Make
sure that you deserve it, make sure you can show
clear evidence that you have improved the opera-
tion or saved it money and make absolutely sure
that you are asking for a fair increase. Just because
you caught a few fish and didn’t sink any boats
does not mean you deserve a 20% pay increase.

Is this everything that you need to build a
long term, healthy relationship with your em-
ployer? No. Is this list fool proof and to be
printed and hung in the galley? Probably not.
This list is, however, a damn good start to form-
ing the type of relationship with your boss that
will encourage open communication, mutual
respect and a positive work environment.
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i THE CHAMPIONSHIP
OF SPORTFISHING

i —— SINCE 2003 —

2019 CAPTAIN OF THE YEAR

Capt. Wink Doerzbacher, Showtime!, 500 Points 2018 w'““ers
Capt. David Grubbs, Grand Slam, 500 Points _

Capt. Joe Garberoglio, Fragrant Harbor, 500 Points -] ’ } ¥
Capt. Luis Coll, Utopia, 500 Points s |
Capt. KJ Zeher, De-Bait-able, 500 Points

Capt. Marty Lewis, Main Attraction, 500 Points
Capt. Jerry Pohl, Seraphim, 500 Points

Capt. Craig Clark, Mr. Grinch, 500 Points

Capt. John Dudas, Sandman, 400 Points

Presented by
fferas

s . g
CONTENDER
FLORIDA DIVISION

Capt. Ryan Alexander, HellReyzer, 800 Points
Capt. Art Sapp, Native Son, 800 Points
Capt. Nick Carullo, Showtime, 750 Points

East Coast Gulf Coast
Gapt. Alan Neiford ~ Capt. Jason Buck  Gapt. John Dudas

Capt. John Brennan, Game Plan, 500 Points
Capt. Brent Gaskill, Builder’s Choice, 500 Points
Capt. Brooks Smith, Uno Mas, 500 Points

Capt. Robert Helms, Que Mas, 500 Points

Capt. Simon Gonzales, Spanish Fly, 500 Points
Capt. Jerry Owens, Electric Bill, 500 Points .
Capt. BC Angel, Sea Angel, 500 Points Ilawaii
Capt. Howard Williams, Sorted, 500 Points

Capt. Rob Moore, Fa La Me, 500 Points Gapt. Rob Ellyn
Capt. Peter Rans, Overproof, 500 Points

Capt. Danny Hearn, Blank Check, 500 Points
Capt. Greg DiStefano, El Suertudo, 500 Points
Capt. TJ Dobson, Second Wind, 500 Points

INTERNATIONAL DIVISION

Capt. Jason Parker, Reel Steel, 1550 Points
Capt. Russell Sinclair, Wave Paver, 1250 Points
Capt. Ben Horning, Fish Tank, 1050 Points
Capt. Ed Dwyer, Bear Trap, 800 Points

Capt. Bryce Garvey, Flyer, 800 Points

Capt. Tony Carrizosa, Team Galati, 500 Points

International
Capt. Greyg DiStefano

East Coast International

2 AIRMAR
EAST COAST DIVISION

Capt. Ryan Knapp, Top Dog, 1000 Points
Capt. Sean Dooley, Jackpot, 850 Points
Capt. Dan Woody, Syked Out, 500 Points

FURUNO

GULF COAST DIVISION

Capt. Chris Russell, Piracy, 500 Points

Capt. Bobby Garmany, Bench Mark, 500 Points
Capt. Brad Sutton, Annie 0, 500 Points

Capt. Jay Weaver, Blue Sky, 500 Points

Capt. Shelby Myrick, Trashman, 500 Points
Capt. Nolan Raunswinter, Just Right, 500 Points
Capt. Barry Sawyer, Waste Knot, 500 Points
Capt. Ronnie Fields, Gret Three J’s, 500 Points
Capt. Mike Burt, Pumpin’ Hard, 500 Points

Capt. Chris Hood, It Just Takes Time, 800 Points
Capt. Brad Shcoenfeld, Amigo, 600 Points

Capt. Mike Rowell, Annie Girl, 500 Points

Capt. Joey Birbeck, You Never Know!, 500 Points
Capt. Scooter Porter, Fleur de Lis, 500 Points
Capt. Clayt James, Chasin Tail, 500 Points

2017 Capt. Chucky Moore
2016 Capt. Harvey Shiflet
2015 Capt. Gary Richardson
2014 Capt. Mike King

Florida

2017 Capt. Glenn Cameron
2016 Capt. Scott Fawcett
2015 Capt. Jim Mulcahy
2014 Capt. Wink Doerzbacher

Gulf Coast

2017 Capt. Jason Buck
2016 Capt. Devin Potts
2015 Capt. Robbie Doggett
2014 Capt. Jason Buck

2017 Capt. Russell Sinclair
2016 Capt. Victor Julio
Lopez Pizarro

2015 Capt. Russell Sinclair
2014 Capt. Rob Moore

2013 Capt. Wink Doerzbacher
2012 Capt. Rob Moore
2011 Capt. Glenn Cameron
2010 Capt. Ronnie Fields
2009 Capt. John Dudas
2008 Capt. Travis Butters
2007 Capt. John Dudas
2006 Capt. Ronnie Woodruff
2005 Capt. Mike Brady

Capt. Jason Buck, Done Deal, 1600 Points
Capt. Robbie Doggett, Relentless Pursuit, 1350 Points
Capt. Jeff Shoults, Mollie, 1000 Points

Capt. Clint Daws, Fabricator, 500 Points
Capt. Robert Jones, Bimini Babe, 500 Points

2004 Capt. Eddie Wheeler
Hawaii 2003 Capt. VJ Bell
2017 Capt. "Stymie" Epstein
2016 Capt. Kerwin Masunaga
2015 Capt. Kerwin Masunaga
2014 Capt. Rob Ellyn

SCORING
1ST PLACE: 500 POINTS
o 2ND PLACE: 300 POINTS  3RD PLAGE: 100 POINTS

Capt. Marlin Parker, Marlin Magic II, 1,100 Points
Capt. Teddy Hoogs, Bwana, 1,100 Points

Capt. Rob Ellyn, Lightspeed, 1,000 Points

Capt. McGrew Rice, /hu Nui, 600 Points

Capt. Chuck Wigzell, EZ Pickens, 500 Points

Capt. Sigmund Brown, High Flier, 500 Points
Capt. Shane 0’Brien, Strong Persuader, 500 Points
Capt. Chris Donato, Benchmark, 500 Points

o HEAVIEST MARLIN: 500 POINTS
OVERALL CHAMPIONSHIP: 250 POINTS

For updates, inquiries and a complete
list of the current standings, head to
www.inthebite.com

ALBXSEAL. @ CHmIsTI

BRONZE T TREASURE
SPONSORS

TACHTGROWP
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 wecor|| | kgt INTRODUCING THE
0L COVERED. == GENERATION Il
OCEAN BLUE GRAPHICS i it
~ stop design and screenprintinglzuylfrucreufllll? DREDGE BAR
t—shiﬂ§ and logo apparel Iucat.e.d ip Palm Beqch, BY
Florida, Our 7500 sq. ft facility is located just

minutes from Palm Beach Inlet. Ocean Blue 5 FI SH R AZR
» = Graphics specializes in and produces \
¢ apparel for amajority of boat owners,
. tournaments and marinas. Also serving
d marinas. Also ser THE STRONGEST BAR ON THE
camps, schools and business.
1 Promotional products, embroidery '\ MARKET JUST GOT
and custom art design services. \ A FEW TWEAKS FOR THE
= TOURNAMENT ANGLER.

« PERFECT LOOP GAPS - YOU WILL NOT FIND A BAR THAT
IS EASIER TO GET SWIVELS ON

* IMPROVED ENDS - DOWNWARD TURNS WITH ROOM TO
STAGE SWIVEL

* RIGHT HAND ORIENTATION - LOOPS NOW ON OPPOSITE
SIDE OF BARS

* IMPROVED, STRONGER CENTER HUBS

NEW CUSTOMER

SPECIAL OFFER
1841 W. 10th St Suite #1 leera Beach, FL 33404 [T AT $100.0 ofyour

— -' i OCEANBLUEGRAPHICS.corsr7  RITTRITITTTY

Hﬂll\-‘l&l—h :l\_- - wm

FREEDOM ALLIANTC

OFFSHORE

e —————— —————————

E\PERIENCE

.ﬂa "','.rj?' ;; '-F""J" ":.-.-,, I.I_ Ie:fﬂ' *-‘

s AN DUTREACH IHITIMIUE FOR WI]UH[IEI] VETERANS

MAKE AN IMPACT IN THE LIVES OF OUR VETERANS.
JOIN US BY DONATING AT:

WWW.FREEDOMALLIANCE.ORG/OFFSHORE

---------

- & oY % e ! LOS SUENOS
INTheBite CosTACAT Z3fes 4 COSTA mecn e
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Shop.RuppMarine.com

ALL NEW RUPP MARINE FACTORY STORE

ACCESSORIES 8 RIGGING TOP GUM OUTRIGGERS COMPACT OUTRIGGERS CEMTER RIGGERS

s B8 & :
- -

ANTENMA MOUNTS ROD HOLDERS DUTRIGGER PARTS TOP GUN PARTS

_;H"‘." L ]

P

Visit shop.ruppmarine.com for more information | 772-285-5300

WE BUILD GUSTOM

DESIGNS * SCREEN PRINTING
EMBROIDERY - SUBLIMATION
PROMO ITEMS

Welre L UCH

SERVICE

E:IIIEI.IEEIIIEIIEE 961-734-9665

ONE STOP SHOP
25 YEARS IN BUSINESS

215 SE 8th AVENUE - BOVNTON BEACH. FL = 33435

softwetspot.com
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ORDER ONLINE OR
FROM YOUR LOCAL DEALER

o South ﬂﬂrldﬂ

New Lower Shipping Rates

BAITMASTERS.COM

INTHEBITE.COM



Monitor Sea Surface Temps
Customize Sea Surface Temps
Navigate Sea Surface Temps

or Chlorophyll or Currents or...

2 =" iPhone,iPad
or Drcl)id

Bl Dl
‘ h...fhﬂh _-NMN "

\- ,[“‘(‘ j._hﬂﬁ.
1:800-Y65-HODS

SHIPPING uf.m.:;mus

I\"HH HIIII‘I]III!EIII[H com

#INTHEBITE

MARINE SERVICE DIRECTORY

=

FISH HEADS
I rf.i’twf I

Your one-stop
Headquarters for all
your fishing needs

located on the grounds of
Sailfish Marina in Stuart, Florida

3585 SE Saint Lucie Boulevard
Stuart, FL 34997

772.220.6008
info@fishheadsofstuart.com

DECK/SPACE >
SAVING
DESIGN!,

BI.ADDERS, =
~T00! e~

SHOP. ONLINEY

* Available In 9 Sizes, 25-500 Gal.
* Gas Or Diesel Compatible

¢ Simply Unfold On-Deck & Fill

* Fully Collapsible, Easy Stowing

¢ In-Stock...WORLDWIDE Shipping

BOATBLADDERS.com. ‘)

TOLL FREE:

800-526-5330 fr&

Nonslip Cupholders & Catchalls

This Style is Special order only |
gripmatefgmail.com

3 Bluetooth

P

MADE IN THE USA

855.HOOK.ONE

HOOKERELECTRIC.COM
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MARINE SERVICE DIRECTORY

\BYE BYE BARNACLE

MARINE A.C. FLUSH UNIT

Bye Bye Barnacle is currently the
only proven permanently installed
flush unit on the market.

J Charter Boat Discount Program

J 40,000 Fishing and Marine Products

* Used by custom boat builders J Worldwide Shipping

* Save thousands on yearly flushes

Serving Big Game Anglers Since 1999

* Flushing takes mere hours, not all day
1-888-810-7283 | www.alltackle.com

» We build custom AC manifolds

* 1 year warranty on flush unit

3

- =
o

A USDA B« Seafond» D cam-l:mﬂnmmm
@ )@ LOCATED AT THE LOS SUENOS MARINA ]lmthSpIﬂ‘ilSlU .CON™ |

Y H we don't have it ... you dea’t meed it!

mmytsprovisions.com

AUGUST WORKS, LLC
302.530.4341

|
L L

byebyebarnacle.com

DIESE| and Rec90Gas © fuelmybuat com o 7?2-235 3535

wWww.murraymarineservices.com

No sulstitute fov quality,
experience, and attention to detail!

Marine Air Conditioning
> e Electric Systems
"~ Since 1972 e Custom Refrigeration

843-683-4336 - e Plumbing System Repair

o Watermaker Sales and Service

Learn more at! . 561 842 4582 e |CEMAKERS, SALESANDEVICE
wlLurVAc: | | oo

by Wallsce Farine Sarvice, Ine.

ne

THE PaLm BEACHES

INTHEBITE.COM
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TOWNERS, LLC

—_—
Above and Beyond

Bausch-American Towers
offers a complete range of
custom anodized tuna towers,
lightweight hard tops, aluminum
products and accessories, as
well as tower refits. Bausch
offers an unmatched depth of
knowledge in tower and hard-top
engineering, utilizing the latest in
computer-assisted design.

BAUSCH SAMERICAN

Our reputation is built on a legacy of
excellence that spans two generations,
outfitting the finest vessels on the water.

772.283.2771

www.bauschamericantowers.com

[0iidedVouidrodI&IReel]

Upgrade to Professional Status
Profect your 803 and 1304 - MEOIOO0 - 1200 I test

Contact: Frank Murray B

Tel: 561-427-3678 ADE i LA
Email: murraybrosoriginals @ gmail.com
To order: www.murraybrosoriginals.com

#INTHEBITE

MARINE SERVICE DIRECTORY

BOARDINGMATS

+ MEZZANINE PILLOWS

« WON SKID RIGGINGWATS
« CUSTONM BOAT STICKERS
« EMBROIDERED SHIRTS

« EMBROIDERED TOWELS

- FACTORY DIRELT

« WE SHIPF WORLOWIDE

LP TO 607 WIDE CUSTOM BOARDINGMATS AVAILABLE
CALL OR CLICK TODAY! 321.751.4636 BOATMAT.COM

TG CTYPRESS AVENVE - WELBOURNE. FL 3798 PROUDLY MADE 1N THE &

WWW.FIRETAILZ.CD M

DOCKSIDE HEAT EXCHANGER

CLEANING & FUEL POLISHING

Ko Engine Boox Down |~ e .
li-;ltﬂ#w s P Encousastmm ceatiees RICHARD BERTRAM YACHTS
10 degross EST, B4

i*wh CAPT. GARY SPIVACK

Broker

TEL: 954.533,3684 1 CELL: 703.628.4424
GSpivack@RichardBertramYachts.com
5250 West Tyson Avenue Tamga, FL 33411

cofl (BO0) 727-2304 5 H 1007 §E Tndl 52 Sute 127
R a— J Boun bk, AL 3MT0 www.RichardBertramYachts.com
Prw——n ot L [ —

CHARTER DIRECTORY

The Top Tag & Release Blue Marlin and Spearfish
Boat in the Pacific.

Join Captain Gene VanderHoek

on the 39' Rybovich, “Sea Genie IL."
32 World Records and the only
Captain to have weighed 4 Pacific
Blue Marlin Granders.

Openings still available for 2019, book today:
808.936.4234 | SeaGeni@aloha.net | SeaGenieSportfishing.com
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CLASSIFIEDS
BOATS

The Ultimate Package — Fish Anywhere
in The World You desire. Pacific HQ 1999,
2012/18-Updates. 95’ Mothership, 26,000
gallons fuel, yacht finish. Hookin Bull— 48’
G&S 2004, one of the best platforms to
fish from. Tried and tested in her abilities
to catch. Contact John Blumenthal: 772-
215-2571, john@unitedyacht.com.

1989 Forbes 51 — 2002 Cat 3406’s with
2220hrs smoh, 25kts @ 50gph, Phazor
gen w 1092hrs, nice electronics, mezz.
New: hardtop - piped structure - cur-
fains - teak covering boards - Sat TV - ice
machine - water maker - soft goods and
more. Come view and buy at $499,000.
Call Thomas R Wynne 843-729-5808.

38 Jupiter 2008 — Triple 275 Verado.
This Jupiter is loaded, and in the utmost,
immaculate condition. $200,000. Con-
tact John Blumenthal: 772-215-2571,
john@unitedyacht.com.

- ._

2018 42 Yellowfin CC - Triple Yamaha 350’
with low hrs and lots of warranty. Easy life with
afamily using and caring for her properly. Load-
ed with 24" Garmins - Radar, AP, Plotter, Chirp
Sounder, Flir 625, big stereo, dive door, Czone,
generator for cabin, windlass, thruster & lots
more. All here & new for much less. $595,000.
Call Thomas R Wynne 843-729-5808.

1997 47 Scarhorough Express — Low
hour CAT power provides nice cruise
with efficiency. Boat has received a
compete retrofit with all updated. Tower,
paint, electronics, interior, motors are all
new or rebuilt. Scarborough ride and
beauty in a beautiful Express. At $749K
call Thomas R Wynne

36’ Invincible 2015 — Triple Yamaha
300s. Less than 600 hours. Garmin
Electronics. Hardtop. Rupp Outriggers.
Ready to Fish. Contact Chris Downey,
Downey Yachts: 843-847-1760 or
Chris@DowneyYachts.com.

20’ 1985 DNC — Cold molded center
console built in San Jose Costa Rica
originally for Tim Choate & then used
at Casa Vieja lodge. Boat returned to
US & recently fully restored w/ new,
systems, bracket & Suzuki 150 HP
Power. Scott Dunnuck, 239-821-
4722 or scott@gamefisherman.com.

38’ Stolper Project Needs New
Buyer — 2006 Billy Knowles 38’
Stolper. Boat purchased as a project
needs to sell. Reduced to $23,000
or make offer Contact 8knotslic@
gmail.com or 561-301-3841.

2004 54° Ricky Scarborough Express
Farmer — Twin C18 Cats, Cat Controls,
Furuno and NorthStar Electronics, ex-
cellent visibility, dream ride. For sale by
owner. $745,000. Contact Thomas H.
Betts for more info: farmer54@icloud.
com, 609-820-3575.

61 Garlington 1999 — Rodeo is the nic-
est, cleanest and best priced 61 avail-
able: period! Come view and you will
agree. Call Thomas R Wynne @ 843-
729-5808.

2002 52' Viking Sportfish - 1050 Mans
1200 hrs SMOH, continually updated and
maintained by Captain, new carpet, ceiling
LED Lighting throughout vessel. Vessel is turn
key and owner is serious to sell, to move up
to larger S/F. $595,000 Call to schedule an
appointment, contact John Blumenthal, 772-
215-2571, john@unitedyacht.com.

43’ Release Boatworks Walkaround
Outhoard 2019 - Quad 350 Suzukis,
6-year engine warranty, Seakeeper 6,
Sleeps 6 adults, huge cockpit, one-of-
a-kind custom sportfish. Contact Tom
Downey, Downey Yachts: 561-346-7962
or Tom@DowneyYachts.com.

2003 57 Ocean — Preferred Cat C18's
provide 26/28kt speed, serviced & ready
to go with low hrs. Huge teak interior
with 3/3 (master is full beam) super lay-
out with huge flybridge & cockpit. The
nicest 57 available with lots of upgrades.
$489,000. call Thomas R Wynne @ 843-
729-5808.

2005 51’ Riviera — C-18 Cats, Fas-
tidiously kept and maintained, 3 state-
room, galley down. A.C. in flybridge,
Garmin/Nav Net, Water Maker, Eskimo
Ice Machine, Turn key right now. Con-
tact John Blumenthal, 772-215-2571,
john@unitedyacht.com.

43’ 1995 Custom Bertram Express —
820 MANSs, New Generator, New Elec-
tronics $195,000. Please contact Nick
for more information: 954-591-5741.

39’ SeaVee 390z 2016 — 2018 Quad
Mercury 350s, 250 hrs. ALL NEW Mercury
rigging (wiring harness, gauges, throttles,
tie bars, etc.) full warranty, new batteries,
new pumps, new bolsters and cushions.
Proven Tournament Winner! Contact Chris
Downey, Downey Yachts: 843-847-1760
or Chris@DowneyYachts.com.

29’ Pro-Line Super Sport 2007 — 2015
Twin Suzuki 250hp. White Engines.
165 Hrs. 2015 Raymarine. 2017 VHF
and stereo, carbon fiber outriggers,
meticulously maintained! Contact Chris
Downey, Downey Yachts: 843-847-
1760 or Chris@DowneyYachts.com.

31’ Jupiter Cuddy Cabin 2006 — Twin Mer-
cury 275hp. Ready to fish! Cabin sleeps
2 adults, upgrades and service records
available, updated electronics, FL/Baha-
mas nav chips included. Contact Chris
Downey, Downey Yachts: 843-847-
1760 or Chris@DowneyYachts.com.

&
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SHING LIGUIDATORS

Specializing in the sale of high quality
sportfishing equipment.

3

Harkers Island 20-foot center con-
sole — The boat was built by Alan Rose,
the hull is juniper planked, 115 Yamaha
4 stroke, jack plate, 50 gallon aluminum
fuel tank and a trailer. Asking $12,500.
Please contact petezab1@hotmail.com,
321-427-5836.

2013 42' Yellowfin — One owner
captain-maintained boat in excel-
lent condition. Low hr quad 300 hp
Verados, loaded with options and
great electronics. Lift-kept. A MUST
SEE! $449,900. Contact Teak Bell,
(910) 262-8622, teak@teakbelly-
achtsales.com.

Now accepting new
equipment. 20 years in the
industry. Let us help you
turn your surplus into $$$$H

8knots LLC
561-301-3841

8knotslic@gmail.com

e Tackle Systems ® Storage Unit Liquidation e Propellers
¢ Rocket Launchers e Fighting Chairs ® Davits

INTHEBITE.COM



SeaKeeper 9 with 541 Run Hours — From the Bayliss,
WWave Paver. Barely used, been in a clean climate-
controlled environment since installation and well-
maintained unit (boat was launched the end of 2017),
only removed to allow for a sonar addtion. No longer
in warranty. Asking $55,000 0BO. Won't last. Contact
8knotsllc@qmail.com or 561-301-3841.

600’ Never Used New England 1”
8 Plait Nylon Rope — Must pick up
in Hobe Sound. Save some money.
$1200 cash n carry! Why pay $1700
plus tax new in a store? Contact 8knot-
slic@gmail.com or 561-301-3841.

Fiberglass Standing Platform/Con-
trol Box take off from 82 Viking —
Taken off a 82’ Viking Includes control
box and standing platform. They are in
good shape just need a little cleaning
up. $1500 for both. Contact 8knotslic@
gmail.com or 561-301-3841.

Bluewater Fighting Chair with 4 Rod
Rocket Launcher — Good condition, comes
with a 4 Rod Rocket Launcher by Scopin-
ich (with drawer), extra pedestal, ladder
back rest for fighting chair, fighting chair
with pedestal & cushions for both rocket
launcher & fighting chair. $1700. Contact
8knotsllc@gmail.com or 561-301-3841.

Rybovich Chairs and Parts (sold as a lof)
Two tuna chairs and one marlin, all have
4-inch pedestals and need to be complet-
ed. Sold as is $5800 0BO for all. Contact
8knotslic@gmail.com or 561-301-3841.

Hy Jacobson Solid Teak Sailfish Sculpture -
QOwner sold boat and kept sculpture. Measures
31-inches high, 19-inches long & 11 inches
wide. I's fastened to a marble base & carved out
of a solid piece of four-inch Burmese teak. Origi-
nal price was $8000 will sell for $2200. Contact
8knotslic@gmail.com or 561-301-3841.

New Flexi Teak Rolls — (15) rolls 2 inches
wide by 100 feet long and (15) rolls 6 inch-
es wide by 100 feet long. $2900. Contact
8knotslic@gmail.com or 561-301-3841.

INTHEBITE.COM

FLIR Dual Thermal Camera — This is
a complete system. FLIR Dual Cam-
era with the controller new in the box.
$5500.00 0BO. Contact 8knotsllc@
gmail.com or 561-301-3841.

Tuna Tower, Platform and Hardtop
- Tuna tower with molded standing
platform and hardtop (86" w x 106"
) 6 rod holders and 60" control box.
$12,000. (came off a 42’ walkaround).
Contact 8knotslic@gmail.com or 561-
301-3841.

59’ Spencer Boat Interior for Sale —
Sold only as a complete set. 2 custom
couches, custom built in drawer table
and 2 custom matching tables. Cash n
Carry only, located in Jupiter, FL. Asking
only $7,000. Contact 8knotslic@gmail.
com or 561-301-3841.

Classic Release Marine Fighting Chair
- All wood completely redone. All metal
completely redone. Chair is in great con-
dition. New arm rest upholstery and new
seat cushion. Chair located in Hobe Sound.
$9,000. Contact Beau at Beauhsl@gmail.
com or 772-708-8346.

ATTENTION

8knots inventory
is online at

www.inthebite.com.
Updated daily.

CLASSIFIEDS
BOAT PARTS

sy, (AL
Rupp 29’ Tournament Dbl Spread-
er Outriggers — 9’ base, knuckle
arms, collapsible back bars, mount-
ing pads, pulleys and rigging. $2000
0BO. Contact 8knotslic@gmail.com
or 561-301-3841.

L O

Spot Zero Mobile Washdown 2.0 -
Boat is sold and this unit is only 1 year
old. Asking $5000 0BO. Contact 8knot-
slic@gmail.com or 561-301-3841.

Large Marlin International fight-
ing chair — In great condition,
garage kept with cushions and
cover. Asking only $3900. Con-
tact 561-301-3841 or e-mail
8knotslic@gmail.com.

= i
Original Large Rybovich Fighting
Chair — Needs a seat repair but com-
plete with stainless pedestal. Asking
$3200.00 0BO. Contact 8knotslic@
gmail.com or 561-301-3841.

70’ - 80’ Boat Cradle For Boat Yards,

Builders and Marinas - This cradle was
purchased from Whiticar Boat Works. It
held the last 76’ Whiticar built to date.
The cradle comes with everything you
see pictured including tracks. Can ship
if needed, $24,999. Contact 8knotslic@
gmail.com or 561-301-3841.

Brand New LEWMAR Stainless Steel
88lbs Fast Set Anchor — Also comes
with stainless steel Anchorlift Swivel.
Paid over $3500.00 for the set-up. Ask-
ing $2500. Contact 8knotslic@gmail.
com or 561-301-3841.

Rockaway Fighting Chair — 50s
original Rockaway Sailfish chair,
all new chrome finish on hardware.
Asking $2800. Contact 8knotslic@
gmail.com or 561-301-3841.

Murray Bros. Fighting Chair — This
chair is in good condition. Does not come
with a pedestal but is priced accordingly.
$2600. Contact 8knotslic@gmail.com or
561-301-3841.

Pair of Rupp Tournament Qutriggers
Excellent condition. Lift out bases (2in
0.D.; 8 ftin length with collapsible back
bars) with 21 ft single spreader riggers.
Brand new these riggers are $8Kk. Ask-
ing $5500 OBO. Contact 8knotsllc@
gmail.com or 561-301-3841.

(2) 220w Electric Shore Cords — One
is 40’, $300. The other is 100’, $700 or
0BO. Both in working order. Call Capt.
Wink Doerzbacher Ph 561-313-3730.

Midsize Scopinich Fishing Chair
Well-built, perfect for boats 40’ and
up. $3,400. Contact 8knotsllc@
gmail.com or 561-301-3841.

Murray Bros Fighting Chair with
Rocket Launcher — In great condition.
Includes 4 Rod Rocket Launcher with
tray. Does not include pedestal. Ask-
ing $3700.00 obo. Contact 8knotslic@
gmail.com or 561-301-3841.

Detroit Diesel MTU's 16V2000 Series
1800 HP — Engine model #R1627K03,
7,682 hrs. Top halves rebuilt at 2,000 hrs.
170,000 gallons total fuel burn per side.
$60,000. Asking $2500. Contact 8knot-
slic@gmail.com or 561-301-3841.

. BPuy B
-l

_ = 2

2003 MAN D2876LE405 730hp 6 cyl Twin Disc -
Motors are MAN Marine Diesels, Model D2876LEA05.
Infine 6 cyl, 730hp, they run strong. 7800 hours.
$20,000 for the pair. Transmissions are Twin Disc
model MG511A. Gear Ratio is 1.75:1 with 2.5 shaft.
$10,000 for the pair. Sell all together for $25K. Con-
tact 954-658-6432.

Quad 350hp Mercury Verados — They
are 2017 with warranty till 2022. About
850 hrs. Asking $48,000 for the set. Will
not split them up. Selling all 4 at one
time. Contact 8knotslic@gmail.com or
561-301-3841
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PointMaker Hook Sharpener — Hook honer
(120VAC or 12VDC) for the ultimate shap
hooks. For 30 years one of those “not so secret”
secrets that's accounted for untold trophies and
millions in tournament  winnings. NOTHING
else comes close, the microscope proves it.
$149.00 shipped US. TexasTackle.com.

CLASSIFIEDS

Penn International Tackle — (2) 20s,
no rods International (no l), (2) 30s
International (no Il) with rods, (2) 50s
SW International Il on Penn rods. Really
good shape, serviced and working well.
Asking $2000 0BO. Contact 8knotslic@
gmail.com or 561-301-3841.

i - | == S | vl
(3) Alutecnos Platinum Left Hand-
ed Reels, 30, 50 and 80 Class —
These reels have blueprinted drags.
Perfect for the southpaw angler.
$2,000. Contact 8knotslic@gmail.
com or 561-301-3841.

PROPELLERS

Record Fishing Gaff Set — This is an
excellent set of gaffs for record fishing
or big tournaments. (L to R) 12-inch flyer,
custom straight gaff with swivel handle
and 16-inch flyer. All gaffs are in excellent
condition. Asking $3000 for the set. Contact
8knotsllc@gmail.com or 561-301-3841.

-

32 x 48 Veem Wheels — They are
from a 60 Spencer. Would prefer to
sell as a pair. Located in Charleston,
SC. $12,000. Contact 843-200-
5363.

Pair of Veem Sportfish-HC 5 blade
propellers — 34” Diameter, 53”
Pitch, 3” bore, prop report available.
$11,500.00/pair. Contact 8knot-
slic@gmail.com or 561-301-3841.

Volvo Duoprop T6 Wheels — One set is
brand new and one set is lightly used. Used
with Volvo IPS 600's. These are the Duo-
props - front is 3 blade and back is 4 blade.
Would like to get $2000 per set. Contact

Five Blade Clements Props —34 dia
X47.7 pitch. 2 3/4 bore. Spare props
off a 68 Fairline with no damage that
were being driven by a C-32 1550
HP. Pair $7000. Contact 8knotslic@
gmail.com or 561-301-3841.

6 Vintage Fin Nor 12/0 Reels - At-
tention collectors! We have 6 vin-
tage Fin Nor 12/0 reels with rods.
The tackle is in excellent condition.
$7000. Contact 8knotslic@gmail.com
or 561-301-3841.

ATTENTION

8knots inventory
is online at

www.inthebite.com.
Updated daily.

8knotslic@gmail.com or 561-301-3841.

ADVERTISER’S INDEX

InTheBite would like to thank the following list of advertisers. Without their support, we couldn’t publish the magazine...literally.

A&J Boatworks www.ajboatworks.com 772-286-5339
AIRMAR Technology Corporation www.airmar.com
603-673-9570

Alexseal Yacht Coatings www.alexseal.com 843-654-7755
AllTackle.com www.alltackle.com 888-810-7283

American Custom Yachts www.americancustomyachts.com
772-221-9100

ATL Bladder Tanks www.boatbladders.com 800-526-5330
Atlantic Marine Electronics www.atlantic-me.com
609-296-8826

AustinBlu Foundation www.austinblufoundation.org
Badass Ballyhoo www.badassbait.com 305-224-8091
Bahamas Blue Marlin Cup www.bahamasbluemarlincup.com
954-448-0503

Baitmasters www.baitmasters.com 800-639-2248

Barnacle Busters www.barnaclebusters.com 561-625-4484
Bausch American Towers www.bauschamericantowers.com
772-283-2771

Bayliss Boatworks www.baylissboatworks.com 252-473-9797
Bertram Yachts www.bertram.com 813-527-8988

Big Rock Blue Marlin Tournament www thebigrock.com 252-
247-3575

Bigfish Grenada www.exilecharters.com 302-379-3132
BigLiveBait.com www.biglivebait.com 404-692-2480

Bill Buckland’s Fisherman’s Center
www.fishermanscenter.com 800-765-RODS

Billfish Gear www.bilffish.site

Bionic Bait www.bionicbait.com 954-941-4665

Birdsall Marine Design www.marineproducts.net
561-832-7879

Black Bart Lures www.blackbartlures.com 866-289-7050
Blue Water Chairs www.bluewaterchairs.com 954-522-4238
Blue Water Desalination www.luewaterdesalination.com 855-553-3725
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Bluewater Yacht Sales www.bluewateryachtsales.com
877-269-3021

Bluewater Yacht Yards www.bluewateryachtyards.com
757-723-0793

Boatmat Corp www.boatmat.com 321-751-4636
Boshamps Seafood & Oyster House www.boshamps.com
850-424-7406

Buccaneer Marina www.buccaneersmarina.com
561-842-1620

Bye Bye Barnacle www.byebyebarnacle.com 302-530-4341
Cajun Canyons Billfish Classic www.comefishla.com
985-732-7280

Capt. Harry’s Fishing Supply www.captharry.com
800-327-4088

Carolina Billfish Classic www.fishbchc.com 843-345-0369
Cayman Billfish Rundown www.caymanbillfishrundown.com
345-333-6543

Christi Insurance www.christiinsurance.com 215-576-1250
Columbia www.columbia.com 800-622-6953

Contender Boats www.contenderboats.com 800-645-2906
Costa www.costasunglasses.com 386-274-4000

Cotton MesaTrophy Whitetail www.cottonmesawhitetail.com
903-654-3416

C-Worthy Custom Yacht Canvas www.cworthycorp.com 954-

784-7370

Denali Performance www.denaliperformance.com
800-606-4003

Derek Lynds Custom Yacht Works 772-201-9576
Diamond Fishing Products www.diamondfishing.com
800-525-4327

Dockside Petroleum www.fuelmyboat.com 772-285-3535
Eagle Claw www.eagleclaw.com 303-321-1481

Elite Diesel Service www.elitedieselservice.com 281-535-0200

Explorer Satellite Communications
www.explorersatellite.com 866-662-2665

Fire Tailz wwwfiretailz.com 954-263-2790

Fish Heads of Stuart 772-220-6008

Fish Monkey Gloves www.fishmonkeygloves.com
888-659-8864

FishRazr www.fishrazr.com 843-224-5438

Flamenco Marina www.flamencomarina.com 507-314-1980
Freedom Alliance www.freedomalliance.org 800-475-6620
Furuno www.furunousa.com 360-834-9300

Galati Yacht Sales www.galatiyachts.com 800-391-6691
Gamefisherman www.gamefisherman.com 772-220-4850
Garmin www.garmin.com

Gary Spivak, Broker - Richard Bertram Yachts
www.richardbertramyachts.com 954-533-3684

Grand Slam Sportfishing Supply www.grandslamtackle.com
866-592-2824

Grip Mate www.thegripmate.com 321-266-3298

Gulf Coast Triple Crown Championship
www.gulfcoasttriplecrown.com 850-348-1498

Gulf Coast Yacht Group www.gulfcoastyachtgroup.com 251-
980-2220

Hatteras Yachts www.hatterasyachts.com 252-633-3101
Hawk's Nest Resort & Marina www.hawks-nest.com
242-342-7050

Heritage Yacht Sales www.heritageyachtsales.com
910-620-1900

Hilton’s Realtime Navigator www.realtime-navigator.com
713-530-2267

HMY Yachts www.hmy.com 561-775-6000

Hooker Electric www.hookerelectric.com 954-530-6908
IGFTO www.igfto.org 404-386-3388

IGY Marinas www.igymarinas.com
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Intercoastal Financial Group - Chris Berkeley
www.boatloan.com/agents/chris-berkeley 772-559-8588
Island Marine Services of the Treasure Coast
www.islandmarinetech.com772-468-9231

Jarrett Bay Boatworks www jarrettbay.com 252-728-2690
Jim Smith Boats www.jimsmithboats.com 772-286 1172
JimmyT’s Provisions & Gourmet Foods www.jimmytsprovi-
sions.com 506-2637-8636

John Blumenthal, Broker — United Yacht Sales
www,jbyachts.com 772-215-2571

Kluch Apparel www.kluch.com 561-734-9665

Krazy Salt's www.flavordelite.com 856-291-0400

Lewis Marine Supply www.suprememarinebylewis.com 954-767-1222
Lonestar Shootout www thelonestarshootout.com
409-744-2307

Los Suefios Resort and Marina www.lossuenos.com
866-865-9759

MacGregor Yachts www.macgregoryachts.com 561-799-6511
Marina Casa de Campo www.marinacasadecampo.com.do
809-523-2111

Marine Power Door www.marinepowerdoor.com
302-922-0539

Maverick Costa Rica www.maverickcostarica.com
866-888-6426

Maz Ocean www.mazocean.com 954-767-4799

Mazu Sport Fishing www.mazu-marine.com/sportfishing
866-skymate

MTU www.mtu-online.com/yacht 248-560-8888

Murray Bros. Originals www.murraybrosoriginals.com
561-427-3678

Murray Marine www.murraymarineservices.com 561-842-4582
Nalty’s www.naltys.com

Nguyen Yacht Refinishing www.nguyenyachtrefinishing.com
772-214-4240

Nothern Lights www.nothern-lights.com 800-762-0165
Ocean Blue Graphics www.oceanbluegraphics.com
561-881-2022

Ocean City Tuna Tournament www.octunatournament.com
800-322-3065

Ocean5 Naval Architecture & Yacht Design
www.oceanb.com 772-692-8551

Oceans East www.fishoceanseast.com 757-464-6544

0ld Port Cove Marina www.opcmarina.com 561-626-1760
Overtemp Marine www.overtemp.com 800-727-2304

Palm Beach Towers www.pbtowers.com 561-493-2828
Paul Mann Custom Boats
www.paulmanncustomboats.com 252-473-1716

Pelagic www.pelagicgear.com 949-265-7870

Pettit Paint www.pettitpaint.com 800-221-4466

Pirate’s Cove Billfish Tournament www.pcbgt.com 252-305-3610
Prop Tight www.proptight.com 410-650-2219

Quest for the Crest Sailfish Series
www.questforthecrest.com 954-725-4010

Release Marine www.releasemarine.com 800-603-4448
Release Ruler www.releaseruler.com 561-529-3941
Ritchie Howell www.ritchiehowell.com 732-272-4445
Riviera Beach Marina Village
www.rivierabeachmarina.com 561-842-7806

Rupp Marine www.ruppmarine.com 772-286-5300
Saunders Yachtworks www.saundersyacht.com 251-981-3700

Sea Genie Il Charters www.seageniesportfishing.com 808-936-4234
SeaVision by Underwater Lights USA

www.seavision.com 954-760-4447

Seaforce IX www.seaforceix.com 941-721-9009

Seakeeper www.seakeeper.com 240-718-6440

Sirius XM Marine www.siriusxm.com/fishmapping
Smith-Merritt Insurance www.smithmerritt.com 954-784-1807
St. Lucie Battery & Tire www.slbt.com 800-432-1064

Staten Island Yachts Sales www.siyachts.com 631-668-2029
T Rogers Design www.trogersdesign.com 251-295-8467
Tackle Direct www.tackledirect.com 888-354-7335

Tanker Oil www.tankeroil.com 561-471-4644

Travelers Insurance www.travelers.com 866-336-2077
Treasure Coast Propellers www.cpropscan.com 772-219-0881
Tribute Boats www.tributeboats.com 561-262-6434

Tropic Star Lodge www.tropicstar.com 800-682-3424
Valhalla Boatworks www.valhallaboatworks.com 609-296-6000
Viking Yacht Service Center www.vikingservicecenter.com
561-493-2800

Viking Yachts www.vikingyachts.com 609-296-6000

Weaver Boat Works www.weaverboatworks.com 410-867-8757
Wet Spot www.softwetspot.com 888-493-8776

White Marlin Open www.whitemarlinopen.com 410-289-9229
White’s Tackle www.whitestackle.com 772-461-6909

Whiticar Boat Works www.whiticar.com 772-287-2883

Willy Vac www.willyvac.com 843-693-4336

Winter Custom Yachts www.wintercustomyachts.com
910-325-7583

Yamaha www.yamahaoutboards.com/XTO 800-899-2624

ZF Propellers www.zimarinepropellers.com 954-441-4040
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“Deep DevOcean” 92’ 2016 Viking “Singularis” 90’ 2016 Bayliss “China Time” 80’ 2017 Viking
Call Dave Meyer: 561.722.1047 Call Dave Meyer: 561.722.1047 Call Steve Moynihan: 561.722.9629

Seakeeper Equipped!

76’ 2014 Viking 66’ 2013 Viking “Lor A Di” 64’ 2018 Bayliss
Call Steve Moynihan: 561.722.9629 Call Doug Donohue: 954.914.4303 Call Dave Meyer: 561.722.1047

Mezzanine! m‘f" -1}-.;

“Sneaky Pete” 62’ 2016 Viking “Dream On"” 61’ 2005 Viking “Pescador” 60’ 2003 Rybovich
Call Steve Moynihan: 561.722.9629 Call Jason Norcross: 561.722.6858 Call Dave Berard, Sr: 772.341.3669

i 1
IN Seakeeper Equipped!

STOCK!

s T = ]

“Slic Chic” 60’ 2013 Viking NEW 58’ Viking “Two Krickets” 48’ 2017 Jim Smith
Call Pat Kelly: 561.723.9300 Call Rob Spano: 561.262.3683 Call Dave Meyer: 561.722.1047

Seakeeper Equipped!

“Ochto” 42’ 2018 HCB - Hydra-Sports Siesta “Li La Lu” 42’ 2016 Scout “Islander” 36’ 2006 Miller
Call Andrew Dean: 561.358.1723 Call Mike O'Connor: 561.635.5968 Call Mike Scalisi: 954.650.3706

Ei©cl 1 3 HMY.COM
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46 RELEASE 2014 60 WINTER CUSTOM YACHTS 2017
Beautifully Maintained and Cummins Power C-32s and Seakeeper Gyro Stabilization

fiki

48 VIKING 2002 30 WINTER 2018
Painted & Recent Price Reduction! Price Reduced !



Photo Caption Contest'

PHOTOS WANTED! EMAIL: INFO@INTHEBITE.COM

Contact us by emailing info@inthebite.com

or connect with us on Facebook.

IOARTIENG 1Y
AFPOINTHENT DMLY

DE TRt ST IR TR TR o g =1
Mate, please fetch me a raspberry e A et -—

White Claw! - @dickieboy85 R e e >

Runners Up: -

Going to the Flavor Flav concert and hoping to pick
up some girls. - Ben Mahler

Some hoat shows increase security. — David Blair

Can | get some Novocain please? — Matt Irwin

Will fish for food. — Scott Hitch

Sit there and watch me land a grander! - lan Piccione
Ass, gas or grass, nobody rides for free! — Paul Tagliavia
Call me. - Mark Ransford

Wishful thinking. — Bob Stephens

Waiting for the captain to come back with the passports
eahhh! - Kai Flo

can you guess where the monkey |s'?

The first person to contact us with the correct monkey Iocatlon
receives a free one-year subscrlptlon z

You wear the sign when you do the crime. - Jamie Resor

Does that include the Coast Guard, too?
- @ashorething_fishingg

Last issue’s
monkey winner!

Congratulations to Joe Bettinger who
identified the monkey in Pisa, Italy.

Coast Guard can’t get us now! — @skylardemuth

Is billfishing included in this appointment?
- @pelagicfishman

Yes, | am the dumbass that brought a banana on the boat.
- @skcancook

Shoe shine! Opens at 7:30am. - @sanman298

Fuel, no fun, no free fishin! —- @mamalu0101
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FL|AL | TX | COSTA RICA | MEXICO CALATIYACHTS.COM SINCE 1970

 YACHT SALES)

BUYING OR SELLING - WE'RE YOUR SPORTFISH SPECIALISTS

S0 Viking 92 L8 | $8.595.000 20N5 Viking 92 EB | $7.495,000 10 Viking 82 C | 5,995,000 2096 Wikbng BO C | 56,595.000
Carvriine Jr, SALTES (56T Chrid 8135014558 Michas| 841,725, 2T83 Carming v, 841725 0587

2090 Donzl BO C | §2.950,000 | Nick 341,720,321 2005 Corlington 78 | 523890000 HDOA Mark Willls T8 Custen | 54,995,000 2005 Vadng 74 ES | $2.4490000 | Mike 941725 7782
2001 Dozl 60 EB| $1788,000 | Tony 9615771278 Mick 941,720,132 Corming Ir, 541.725.0887 2004 Viking 74 BB | $1,050,000 | Asthe 150.259.7807
= TR
IS |

2T Viking T2 € | 35,540,000 | Canmine X, BATIR0ANT 006 Viking 70 N | $5.455.000 | Tony B41LEITNITE 207 Spencer 70 BB | $2.695,000 20¥8 Viking 68 C | 55,206,000
207 Viking T2 C | $8,145,000 | Stan BS0.56MAS D004 Viking 70 © | $4.195,000 | Mick 94L7H0.13N Pap #13.299.5884 Jim B50.258.3248

%

| 84,505,000 | Randy TILOMLIWE 3004 viking 65 C | $1.325.000 | Artie B50.253.7807 2007 Wiking 64 C | 57,250,000 2ﬂ15+lltloml$5 GT | $3.750,000

[
2015 Vikdng B4 C | S2000.000 | Jutf c3849LUK00 §
S e i G 2 Sy 0 | Bl 713 Mtk 7o 2000 Viking B5.C | STST.000 | Flatchar SEL737.5750 Tony S41.5371273 Nick 941720331

— T Ex - = 1 . - : .
TOOS Viking 81 £0 | 51,790,000 | Jisor BELSE T 2007 Widrg B0 00 | 53 500,000 | Andrgsw 200384 JOHK
FO0E Wiking 61 C | SL10,000 | Michas! 541725 5T82 2009 Yidng 00 C | $1.393.000 | Tony MMLSITTE
MUZWHI'H]U ER | 565,000 | Mick 3417201321 2008 Viking B0 C [ F15595,000 | Tory 15271773

005 FES 63 C | 51,699,000
Tarny 841.527.1273

2010 Spencear 57 C | 51,590,000
Roger 850,256 0295

mvmsﬁnmmmammm 20008 Viking 58 © | $848,000 | Carrmine Jr, B4LTI9.0587 anlamnq-s.sc | $5300,000 | Tary 415270071 207 Viking 52 C | S2.145.000 | Jim 0502593246
2005 Viking 56 € | SBE5.000 | Jm BSOISAIM4E 300, viking 55 C | STIA000 ) Randy TISAN.ZIBE 013 Viking &5 €| $2.795.000 | Creis 207 550 5780 2004 Viking 52 € | S5B5.000 | Roger B50.134.0295

20V Wikieg 52 5T | §1795,000 | Jim BS0.255.5248 2004 Viking 430 | S8U5.000 | Carrrre Je. 441725 0587 2017 Boston Whalor 420 | $839,000 2017 Evrglades 435 | 5693,500 | Randy B50.9741294
2012 Viking 52 O | 51,249,000 | Cheis E121.502.8398 2015 Vikdeg 62 C | $455,000 | Mick 261720150 Brancion 4074847883 016 v linchins 435 | S509,900 | Banchy 850.074,1784

Martimo prINCEss 'Valhalla wiking - crestice @) s e
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PURSUE
WHERE OTHERS
COWER

The signature ride of every Hatteras® isn’t just written in busted waves or
carved into smooth wakes that trail our convertibles. It’s inscribed in an
agreement forged 60 years ago between Hatteras and the sea. A promise
that inspires every inch of our designs and instills confidence in every

fisherman who charges into open waters on a Hatteras.

HatterasYachts.com
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©2019 Hatteras Yachts




